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From the Editor’s Desk
In the new world order, technology has become the heart of business continuity
and growth. The unprecedented disruption caused by the pandemic ordained
a stark acceleration in technology adoption across sectors. As India Inc tried
to quickly transition to connected operations and remote working, the focus
shifted to the IT sector. The industry rose up to the challenge unanimously,
but a handful of companies stood out, demonstrating extraordinary innovation
and speed.
For comprehensive digital transformation, companies need to create a focused
strategy where core business models of organizations need to undergo a
paradigm shift. The emphasis today is on building resilience, agility, and
innovation in times of heightened uncertainty. The Best Tech Brands have been
at the forefront of this change and have led by example.
The Economic Times Best Tech Brands 2021 Coffee Table Book is an endeavour
to commemorate the most path breaking technology brands in India’s business
landscape. It aims to celebrate and appreciate technology brands that have
played an important part in India’s IT success story. These brands are gamechangers who have brought about a lasting transformation in the country’s
digital panorama by blending innovation and thought-leadership.
This book attempts to chronicle the superlative products and services of these
brands. I hope you will discover, in its pages, many unknown and interesting
facts about these magnificent brands Putting this volume together has been a
collective exercise in learning and discovery for all of us. I hope this book holds
the same experience for you, dear reader.
Yours sincerely,
Editor-in-Chief

About ET Edge
ET Edge, an initiative of The Economic Times has been founded to empower
multiple sectors, industries and segments through the dispersion of critical
business knowledge through strategically developed conferences and summits.
Foreseeing the tremendous potential which India has in store, ET Edge strives
to bring together visionaries and key global leaders through its enriched
knowledge platforms to aid the symbiotic relationship societies and businesses
share.
We aim at channelizing global business intelligence vide summits and conferences
through fortifying lectures, workshops, panel discussions, roundtables and case
studies. The forums would ensure that the senior decision makers are equipped
with information to respond to challenges being faced from a global perspective.
We have substantial expedients for the business & visualize it taking mammoth
proportions while developing into a one stop destination for the stalwarts of
the industry. The plan is to formulate a focused holistic solution for key sectors
which contribute largely towards the GDP of the nation.
Extensive market research with core practitioners, experts, leading trend setters
and policy makers is conducted to ensure that these platforms are unparalleled
in the vertical they cater to. Visionaries and industry leaders contributing
as speakers will only ensure that these platforms set themselves apart. Our
delegates are key management personnel and decision makers who can further
enrich the gatherings with their crucial insights and vast experience.
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About The Economic Times
Best Tech Brands 2021
Strife, suffering, devastation, and unprecedented change are words that
one can attribute to the pandemic. The crisis not only tested our resilience
but also spurred the need for greater human ingenuity: In certain
instances, it meant that the proverbial wheel had to be re-invented with
technology. Which is why, we have witnessed technology being adopted
at an accelerated pace to not only ensure business continuity but arrive
at novel solutions. Technologies like Artificial Intelligence in consonance
with various scientific advancements enabled the development of novel
vaccines and life-saving therapeutics. Whereas Virtual Reality, the
Internet of Things, 3D printing, and other industry 4.0 technologies not
only enabled business continuity but opened a whole new dimension
of business opportunities. Imagine e-commerce and real estate with
virtual reality and artificial intelligence?
Technology opened-up new vistas for synchronicity and convergence
with smart and connected products. At the very least, organizations
today have changed their business models with a digital first approach.
It led to accessibility, democratization, and enablement amidst new
challenges. Today, the seamless and invisible mesh of technology is no
longer a panoramic view into the future but a stark reality. The past one
year has been akin to living in a time capsule.
The nature of digital disruption and digital Darwinism has forced us to
adapt in a blitz. In this coffee table collection, we take the opportunity
to get an inside view of the psyche of the technology leaders that are
shaping India’s industrial landscape. They are on the front-lines of change
and act as veritable harbingers of a new epoch that is being fuelled by a
technological renaissance. What are the missing parts of the technology
puzzle? What are some of the hard lessons that one can learn from the
setbacks and challenges? What are some of the key solutions that the
industry needs today and where does technology fit in? How can the
pace of technological developments and digital renaissance acquire a
shimmering crescendo? The book showcases how technology leaders,
businesses and entrepreneurs have risen to the challenge to carve a new
path for India Inc to follow.

BRAND Essence
GO FAR WITH CLOUD, DATA & AI

ABOUT US

1CloudHub is an AI, Data & Cloud Speciality
company with innovative IP’s & industry
accelerators. We are cloud thinkers. We translate
a business vision into technology needs and leapstart the digital transformation journey. We build
a robust and agile technological foundation for
digital business ambitions that are ready to dash
the sprint or run a marathon.
As an early adopter of cloud technologies,
we collectively bring several decades of cloud
experience, with certified expertise across AWS,

Azure & GCP, over multiple disciplines including
DevOps, Data, AI solutions & Security. 1CloudHub
offers Consulting, Migration, Optimization,
Modernization, BI/AI/ML along with a 24/7 SRE
and managed services on the cloud.
1CloudHub motivation and confidence arise
from our talented associates, clients, and partners.
Much credit goes to our diligent associates who
enjoy the successful work we deliver, to our clients
who continuously trust and push our limits to
deliver innovative new ideas, and to our cloud
partners who accelerate our speed to market.

BRAND USP

Being a certified top consulting partner with all
3 major cloud providers, the brand is well known
for its multi-cloud migration expertise from onpremises to the cloud as well as cloud to cloud.
Drawing from years of experience migrating and
implementing workloads, 1CloudHub brings to its
customers Nimbus RID (Rapid Infra Deployment)
platform providing a fast, auditable and repeatable
cloud migration/implementation experience
with pre-built templates for standard ERP & CRM
software from SAP, Oracle & Microsoft.
Also leveraging the years of cloud infrastructure
management experience, 1CloudHub built
CostimizeTM, a Multi-Cloud, Multi-Account
Cloud Cost Optimization SaaS platform that has
consistently delivered a minimum of 20-30%
savings for customers on their monthly cloud
consumption bill.
As a certified competency partner for Amazon
Forecast and Textract, the team also brings
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together a framework driven approach using
Nimbus Insights® to accelerate the customer’s
data transformation journey by delivering solutions
ranging from user personalized recommendations,
natural language-based knowledge search,
consumer sentiment analysis, and demand/
sales/resource/revenue
forecasting.
These
solutions have a proven expertise specifically for
implementations in the Transport, Media, and
Manufacturing industries.

FUTURESCOPE

With our strategic partner, Nityo Infotech
Corporation, a global provider of IT services across
34 countries, we are taking our AI, Data & Cloud
Capabilities to boost the growth of our client
businesses worldwide with services currently
extending to India, APAC, ANZ, US and soon
entering Europe and the Middle East.
We also recognize the growing needs of our
customers in Data, AI/ML and are continuously
adding industry/domain-specific solutions to our
portfolio. To ensure high-quality data with a low
cycle time, we now provide Data-Ops services
from consultation to implementation. We are also
strengthening our existing portfolio in the areas of
IoT analytics, Chatbots, and text comprehension.
Finally, application modernization and cloudnative build are becoming a core practice at
1CloudHub which goes beyond conventional infrabased solutions of containerization and delivers
cloud-native and low code-based app development
services as well. This along with the robust QA,
Dev-SecOps practice makes 1CloudHub a onestop-shop for all digital modernization needs.

BRAND Essence
INTEGRITY, RELIABILITY & COMMITMENT

ABOUT US

ABM KNOWLEDGEWARE LTD. (ABM), IT Software
and Services Company (BSE 531161 ) is one of
India’s few IT companies with a high focus on
e-Governance since 1998. We are in this business
for the past 20+ years and are among the few
private sector companies with a long and proven
track record of successful projects. We have
consistently delivered sustainable e-governance
software solutions. We have delivered millions of
G2C and G2B citizen services annually. We have
provided our services to 22 states and 1000+ Urban
Local Bodies and counting in India. Our technology
skills coupled with a deep domain expertise gives
us a unique edge over others.

BRAND USP

E-government
replaces
age-old
manual
processes with invisible electronic processes.
Implementation of E-government calls for a
paradigm shift for the critical stakeholder i.e.,
Government users. ABM automates crucial
revenue and citizen-centric operations
of large govt organizations. The users
need to have comfort and confidence
with the solution providers while
this journey is undertaken. Due to
various reasons, the success rate of
e-government projects in India is not
very encouraging.
A majority of the ABM projects
have sustained over a long period
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giving handsome RoI to user organizations. We
have successfully used technology as a tool for
organizational intervention to achieve digital
transformation. We have learned the need for
pragmatic process re-engineering and buy-in
from users while executing its vision. We give our
customers the confidence to do that even when
circumstances are challenging and at times hostile.
This confidence is our other USP.

FUTURESCOPE

Technology adoption is fast-tracked due to
COVID. Something that is likely to be a routine
after a few years has become a routine in a few

months. Technology will be all-pervasive and will
be an underlying platform for many day-to-day
activities. However, vast challenges of privacy
and data manipulation have surfaced due to
the possible unethical use of technologies like
Artificial Intelligence, Data Analytics. This will
offer technology players opportunities who have
a track record of responsible and ethical use of
technology. ABM plans to combine its capabilities
and expertise to create digital solutions to meet
customers’ dynamic requirements.
We look forward to our brand expansion in
areas where customers need technology providers
who can be trusted for their integrity.

BRAND Essence
NETWORK FUNCTIONS PL ATFORM COMPANY

ABOUT US

Enterprise and service provider data centers
continue to grow in both complexity and
expectations.
Networking
and
security
professionals are looking for ways to gain
agility through software-centric approaches;
however, many still rely on hardware to meet
the requirements of business-critical operations.
IT leadership is faced with an unfair choice that
sacrifices one area for another and constricts their
ability to achieve business objectives.
Established in the year 2000, Array Networks
is pioneering an innovative approach to eliminate
this compromise. Our Network Functions Platform
combines the best attributes of dedicated
hardware, virtualization and software-centric
computing to create an environment that provides
guaranteed performance for virtual networking
and security functions. In other words, Array is
enabling agility-at-scale. Proven at more than
5,000 worldwide customer deployments, Array
is recognized by leading analysts, enterprises,
service providers and partners for pioneering nextgeneration technology that delivers agility at scale.
Array helps organizations transition to an agile
approach without sacrificing the performance
needed for business-critical applications. Racks of
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legacy gear can be consolidated to reduce space,
power and cooling costs.

BRAND USP

India is one of the fastest-growing regions for Array
Networks. In a key move to show its commitment
towards giving back to the region and using the
potential Array Networks supported the Union
Government’s Make in India initiative in 2019 to
set up and run the Array Center for Technology
Innovation (ACTI) in Bengaluru, which is focused
on product innovation and design. Following the
investment, we launched its 1st Make in India
product in January 2020 – ‘Amplifier’, a new
and futuristic load generating system that was
completely developed in ACTI. In August 2020,
we took one more step towards the initiative by
undertaking not only the production of hardware
but also of software products in ACTI. Array has
also been involved in the various stages of Smart
City project implementation for multiple cities in
India.
We are proud to say that Array is in the top
3 ADC brands in India which makes our products
unbeatable in terms of performance. But it is not
just the products’ performance; we have been the
most sought after brand due to our strong support
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team that caters to every need of the client,
customers and channel partners 24/7.

FUTURESCOPE

The future of the technologically advancing world
is cloud and security. The process began in 2020
when everyone looked towards an alternate
mode of survival and business continuity. Array
Networks, which has always remained at the
top in matters of innovation, understands the
need and relevance of cloud and security in
today’s tech-savvy world. Array is one of the first
companies to launch a Hyper Converged Platform
for security & networking solutions. Our AVX Series
Network Functions Platforms brings consolidation,
convenience and workflow enhancement to

networking and security and provides deep
visibility to the application access and anomaly
usage. Our Anti-DDoS solution is geared up with
a day one blocking feature while our competitors
offer 1 -2 months for a blocking mode.
Application Delivery Networking Architecture
(ADN) is a game-changer in the industry. The shift
towards a cloud environment has expanded the
adoption of ADN. From a roadmap perspective,
we will be seeing software-defined ADN,
microservices-based architecture which will be
very relevant for cloud-based offerings. Array
will increase its focus towards the cloud helping
organizations transition to a cloud infrastructure.
We are soon coming up with Zerotrust solution
which will cater to the Next Normal i.e., hybrid
working model and will be on the cloud too.

BRAND Essence
TRUSTED PARTNER FOR YOUR DIGITAL JOURNEY

ABOUT US

Atos|Syntel is a leading provider of integrated
digital and knowledge process services and a
member of the Atos Group, a global leader in
digital transformation with 105,000 employees
in 73 countries and an annual revenue of over
€11 billion.
We help global enterprises accelerate their
digital journeys, increase agility and business
performance, evolve their platforms to “Digital
native” standards, and deliver scale and flexibility
for today’s dynamic business environment. Our
secure, decarbonized digital services are driven
by AI, intelligent automation and cloud, delivering
digital experiences for some of the biggest brands

in the world.
We work closely with global technology partners
and leverage innovations in business platforms,
customer experience and digital workplace,
artificial intelligence, quantum computing and the
hybrid cloud. Our leadership in cybersecurity and
corporate social responsibility ensures a safe and
sustainable digital transformation journey while
addressing the environmental, ethical and social
challenges that we all face.
Atos|Syntel has been committed to India
for nearly 30 years, and currently has 30,000+
associates working in world-class campuses and
facilities in Mumbai, Chennai, Pune, Tirunelveli,
Bangalore and other locations.

BRAND USP

Atos|Syntel is dedicated to helping design the
future of the information space. Its expertise and
services support the development of knowledge,
education and research and contribute to the
development of scientific and technological
excellence. Across the world, the entire Atos Group
enables its customers, employees and members of
society to live, work and develop sustainably in a
safe and secure information space.
Atos|Syntel helps build the customer-centric,
data-driven business systems of the future
while helping our clients meet the challenges
and uncertainties of today. We are developing
ecosystems of multiple infrastructure solutions,
creating smart data platforms and services and
providing industry-specific expertise and solutions.
End-to-end sustainability and security are critical
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imperatives across this new generation of datafueled business services.
Our offerings in these areas leverage key
innovations from Atos’s partners and from our
own R&D programs, including eight strategic
technologies: advanced computing, immersive
experience, artificial intelligence, hybrid cloud,
automation, modern applications, edge computing
and cybersecurity.
We intentionally incorporate principles of
sustainability, ethics and security into our R&D
investments, in order to support our vision of
using technology to create a more sustainable,
responsible and fairer world.

FUTURESCOPE

Climate change is the single largest challenge
that we face today. Creating a sustainable
world requires businesses to unite in support of
the common cause of reducing and offsetting
emissions.
As a group, Atos has committed to becoming
carbon neutral by 2028, with emission targets
for ourselves, our clients and suppliers. Pledging
to deliver Net Zero is not unusual, but no other
company can deliver a comparable range of
solutions designed to reduce carbon emissions.
Sustainable solutions for a better future
To achieve our carbon-neutrality targets,
Atos|Syntel is investing in creating sustainable
digital products, including secure, decarbonized
digital services and high-performance computing
ecosystems. Our globally recognized climate

experts have developed a suite of consulting
services known as AtoZero, helping strengthen our
digital decarbonization solution portfolio.
We have partnered with HDF Energy to develop
the first green hydrogen datacentre and we have
invested in a dedicated wind farm project in India
to offset 100% of the carbon emissions from our
datacentres, offices and business travel.
Our experience provides a blueprint for other
businesses to reduce emissions across the value
chain. Together we are committed to creating
a Net Zero society and a brighter future for our
employees, customers and the world.

BRAND Essence
GET THE FUTURE YOU WANT

ABOUT US

Capgemini is a global leader in partnering with
companies to transform and manage their business
by harnessing the power of technology. The Group
is guided every day by its purpose of unleashing
human energy through technology for an inclusive
and sustainable future. It is a responsible and
diverse organization of 270,000 team members
in nearly 50 countries. With its strong 50 year
heritage and deep industry expertise, Capgemini is
trusted by its clients to address the entire breadth
of their business needs, from strategy and design
to operations, fueled by the fast-evolving and
innovative world of cloud, data, AI, connectivity,
software, digital engineering, and platforms. The
Group reported in 2020 global revenues of €16
billion.
Capgemini in India comprises over 125,000

team members working across 12 locations:
Bangalore, Bhubaneswar, Chennai, Gandhinagar,
Gurugram, Hyderabad, Kolkata, Mumbai, Noida,
Pune, Salem, and Tiruchirappalli.
Learn more about Capgemini in India at www.
capgemini.com/in-en.

BRAND USP

Capgemini’s brand promise is Get The Future You
Want. It reflects the zeitgeist of current times where
world events and the rapid digital transformation
require people to look beyond the question of “can
it be done?” and rather to define whether it’s the
right choice for a sustainable and inclusive future.
Our new brand promise “Get the Future You
Want’ captures the spirit and energy of Capgemini
and conveys our optimistic vision of the future. We

are conscious that technology is now the critical
enabler to almost every transformation of business
and society at large.
This new brand promise highlights the spirit
of our people, committed to bringing to life our
purpose of unleashing human energy through
technology for a sustainable and inclusive future.
We want our teams, our clients, our partners, and
our communities to feel that change can happen
the way they want it to and that we will help them
achieve it.
In short, it is a strong commitment:
• To our clients: get the future you want as a
business
• To our people: get the future you want in your
career
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•

To ourselves at Capgemini: get the future you
want as an organization.
Be relevant for tomorrow rather than be reactive
to what’s happening today.

FUTURESCOPE

2020 has been a year of uncertainty, but also an
opportunity to shape a new future. Capgemini
demonstrated remarkable agility and resilience in
the year, successfully positioning ourselves as our
clients’ partner of choice.
Capgemini successfully completed the
acquisition and integration of Altran in 2020.
Following steady recovery and promising market
dynamics, our digital and cloud services continued
to expand at a strong pace, growing 15% in 2020
and 65% of Group activities in Q4 2020.
Capgemini is set to create more value in 2021
based on market relevancy and in demand-driven
areas of Cloud, Data & AI, Connectivity, Software,
and Cybersecurity. In 2021, we will draw on our
fundamentals, deriving value from Altran in the
area of Intelligent Industry as we build intimacy with
client CxOs across their business transformation
needs.
We are committed to becoming a Net Zero
business by 2030, and we believe technology is
pivotal to delivering tangible solutions to make
Capgemini a key player in the ecological transition.
Capgemini has a robust hiring plan and will
continue to hire in large numbers in 2021. We want
to be the employer of choice for talent who want
to make a difference and get the future they want.

BRAND Essence
TRANSFORMING BUSINESS WITH ANALYTICS & AI

ABOUT US

Course5 Intelligence drives digital transformation
for businesses through insights, analytics and
Artificial Intelligence. Course5’s clients are able
to make the most effective strategic and tactical
decisions related to their customers, markets
and competition, at the rapid pace that the
digital-business world demands. The company
helps businesses best serve their customers
in an omnichannel environment, gain relevant

and a timely understanding of the market and
competition, and drive their business towards
digital channels. Course5 creates value for
businesses through a 360-degree data convergence
and actionable insights that are driven by AI.
Course5 Intelligence solves analytics and
insights challenges for market-leading enterprises,
enabling them to deliver superior business
growth. The company has orchestrated and driven
successful digital transformation journeys for
several Fortune 500 companies.
The company specializes in AI-enhanced
solutions to impact today’s increasingly digital
world. Enterprises today need targeted,
production-grade AI solutions. Course5 leverages
the latest open global innovation in AI, coupled
with applied innovation in their AI Labs, to build
very specific business use cases across Sales,
Marketing, Customer, Digital, and Supply Chain.

BRAND USP

Course5 drives digital transformation for Fortune
500 enterprises by using analytics, insights and AI
to measure and optimize customer experiences.
The company combines deep industry expertise
with dedicated investments in AI and digital
accelerators, to deliver meaningful increases in
revenue, margin and customer satisfaction.
Course5 has 20 years of experience; specializing
in a wide variety of information sources, including
behavioral, attitudinal, transactional and digital.
Our ability to access, engineer, collect, analyze and
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synthesize these data types is a key differentiator
and is highly valued by clients.
The company has invested deeply in AI, taking
an applied approach to leveraging next-generation
technologies that drive cognitive knowledge
discovery. The future-ready solution frameworks,
out-of-box product suites and a massive bank of IP
provide breakthrough value.
All these technical capabilities are combined
with a strong consulting layer that enables Course5
to address business problems for its clients. This
consulting team’s depth of industry and domain
expertise ensures meaningful outcomes for
Course5’s clients.

FUTURESCOPE

Ashwin Mittal, CEO of Course5 Intelligence, said,
“We like to think of our growth goals in terms
of the impact we can have in the industry rather
than just the revenue. In the next five to seven
years, we believe that we can grow our impact
in the industry by 50 times. We are moving from
a historical services model of working with our
customers to a solution based and outcome
oriented model where we partner with them and
take responsibility for driving business impact.
One important part of this is to leverage our
AI-based innovation, which gives us the ability to
address problems at scale in a non-linear manner.
We want to continue building cutting edge
technology that truly solves business problems
and we consciously avoid building products that

are “me too”. If there is a third party technology
out there that solves a certain problem then we
will happily adopt that instead of building our own.
Another critical success factor is to continue to
scale up talent as analytical, domain and AI talent.
We want to continue building a great environment
for our current and future employees where they
can constantly stay ahead of the curve by learning,
unlearning and relearning, and performing to the
best of their potential. Company culture is very
important to us and we are constantly striving to
foster a culture that is true to our values, and leads
to happy and high performing employees”.

BRAND Essence
YOUR PARTNER FOR SOFTWARE ENGINEERING

ABOUT US

Daffodil Software is one of the most preferred
technology partners to more than 100 organizations
across the globe. Our customers include Global
500 enterprises, state governments, some rapidly
growing software companies and startups from a
varied set of industries such as healthcare, fintech,
ISVs, real estate, transportation and media &
entertainment.
With innovation, tech agility & process
orientation rooted deep within our core, we help
businesses elevate their value proposition through
technology consulting, digital transformation,
team augmentation and software engineering
services. We have advanced skills in many domains
such as mobility, digital commerce, AI, IoT,
Blockchain, Salesforce, Gaming applications and
OTT applications, etc., to name a few.
At the core of Daffodil lies a set of impeccable
values that define and guide us in this journey to
perfection. Since our inception, we have invested
in organic growth; building on our engineering
capabilities, organizational processes, and culture
required to deliver a truly collaborative ecosystem
for solving technology challenges. As a testimony to
this, Daffodil has been recently awarded as a Great
Place to Work award by the globally renowned
GTPW organization.

BRAND USP

Innovation has always been the core of Daffodil
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that fuels and drives us. What sets us apart from
others is our passion to constantly push the
boundaries of what technology can do. Since our
inception, we have been focused on providing our
clients with technology solutions to drive growth,
spark innovation, and introduce newer ways to
improve their customer experience.
We take pride in our ability to quickly and
smoothly evolve to newer, disruptive technologies
and help our clients stay ahead of the curve in their
markets. Daffodil houses a team of more than 1000
extremely talented technology professionals who
guide our clients in every aspect of their digital
transformation.
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Daffodil follows a consultative approach for
its clients through its team of dedicated practice
heads and solution consultants for various verticals
and technologies. With their unparalleled depth of
expertise, technical acumen and forward-thinking,
they know how to build software solutions that
cater to today’s challenges as well as the promises
that the future holds. The best practices and
insights shared by them form the pillars of the
robust software solutions delivered by us.

FUTURESCOPE

As we move towards a new digital way of life post
the COVID era, Daffodil has set its sights on further
expanding its horizon of digital transformation
services on a global scale. We are focusing on
establishing a deeper presence and dedicated

teams in tier 1 markets such as the US, South-East
Asia and the Middle-East.
We have also anchored our focus on
healthcare, digital automation and cloud services,
as the pandemic has spurred a digital disruption
across multiple sectors. We believe that this is the
best time to unleash ourselves and come up with
new innovations that can enable better and faster
digital adoption.
Moreover, Daffodil also aims to become an
employer of choice for aspirants who wish to create
an impact in the real world through technology.

BRAND Essence
DESIGN BUILD INNOVATE FOR DIGITAL FUTURE

ABOUT US

At Dell Technologies, our story began with a belief
that everyone should have easy access to the best
technology. Today, we play an instrumental
role in transforming the digital landscape
across the globe. We are among
the world’s leading technology
companies helping to transform
people’s lives with extraordinary
capabilities. From hybrid cloud
solutions
to
high-performance

computing to ambitious social impact and
sustainability initiatives, what we do impacts
everyone, everywhere. Our diverse teams come
with unique perspectives and ideas and we stand
united in our purpose, our strategy, and culture.
We at Dell Technologies are driven by a solitary
ambition – which is to create a better and digitallypowered world. We are driven by the world we
live in and that is why advancing sustainability,
cultivating inclusion, transforming lives and
upholding ethics and privacy are embedded in
everything we do. Powered by a workforce that
values and celebrates different backgrounds,
we create solutions that harness and amplify
technology in the most meaningful ways. From
healthcare to education to a digital economy, we
believe in the power of technology to help solve
complex societal challenges. Together with our
partners, we are shaping the future of innovation
and developing technologies to drive real
human progress.

BRAND USP

We deliver end-to-end technology solutions that
make way for unlimited possibilities. From building
hybrid workplaces to designing agile and resilient
businesses to enabling diverse workforce – our
comprehensive portfolio is designed keeping in
mind the ever-evolving world. As a leader in client
solutions, our products and solutions today are
empowering remote workforce with on-demand
solutions from device to cloud. We believe, the
only thing that has changed about our work is
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where we do it. Offering flexible, hybrid and
work from home solutions so that employees
can seamlessly adapt to a world that’s constantly
redefining. We have a robust portfolio of PCs and
monitors, powered by the Dell Optimizer- a builtin, AI-based optimization software for business
that learns and responds to the way you work.
Our expansive technologies, like the Unified
Workspace, Endpoint security with VMWare, and
an integrated ISG Portfolio enables us to deliver on
performance. We have unveiled the Latitude range
of Notebooks enterprise professionals, Precision
workstations equipped with workstation-class
graphics and other features aimed at professional
use cases for content creation and OptiPlex
desktop options – engineered to help users work
smarter and collaborate easier. For prosumers,
the much coveted XPS line of laptops, which
focuses more on personal use, with an emphasis
on content creation.

FUTURESCOPE

We see greater investment in cloud operating
models taking place across public, private and
edge environments. With remote work here to
stay, organizations will rethink their workforce
transformation, focusing on intelligent devices, end
point security, protection above and below the OS.
This is where we bring forth IT-as-a-service as we
believe it will help organizations simplify and speed

up IT decision-making in a hybrid working world.
Providing the right mix of technology and balance
to have the best remote work experience for the
long-term will mean that organizations evolve
their lifecycle management strategy and virtual
desktop infrastructure capabilities and equip the
organization with intelligent, secure devices for
the digital workplace needed to successfully work
from home, onsite or anywhere in between.
We’ll also see AI, cloud and 5G come together
to develop intelligent devices for a connected
workforce. With the proliferating distributed
workforce, there is a dire need for businesses to
manage and analyze the data workloads in realtime at the edge. We aim to leverage AI, Cloud
and 5G technology to help
businesses
analyze and act
on data insights
at the edge. Furthermore, with our
extended range of intelligent
PCs, we see increasing
collaboration in hybrid
working models.

BRAND Essence
HUMANISING THE BRANDS WITH CONVERSATIONS

ABOUT US

Engagely is an AI-based conversational customer
engagement platform that drives pre-emptive,
proactive and personalized engagements across
any channel, in any language and by integrating
with any internal/ external system. Engagely is all
about understanding intents through actions and
conversations and driving engagements through
conversational nudges.
As one of the market leaders, Engagely is
disrupting the reactive conversation AI space
across 8+ sectors, including BFSI, Education,
Healthcare, Pharma, Retail, etc. in the US, India,
South East Asia, and the Middle East. Engagely has

been creating an impact for 100+ clients globally
wherein it is transforming customer lifecycle
through its proprietary industry AI models.
Engagely is a no-code platform that can help
businesses be agile to meet the fast-changing
market landscape. At the same time, it comes
loaded with Banking grade security and has the
ability to scale to handle millions of concurrent
users.
Engagely is a platform of choice for clients who
are looking to transform customer engagement on
a large scale. We are proud partners of WhatsApp
and Microsoft which are helping us provide the
widest coverage of channels to our clients.

BRAND USP

Engagely is an end-to-end interaction automation
to intelligent engagement platform. It takes
engagements beyond traditional ways of digital
engagement to new ways of real-time engagement
that delivers superior business outcomes.
We believe the world will change from mobilefirst to voice first. Engagely is helping businesses be
future-ready by adopting voice-first engagements
on any channel of customer choice.
Engagely also provides an unmatched
understanding of users wants which could be
actioned upon in real-time. Brands spend millions
of dollars in the analytics team which analyses
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behavioural data to come up with an actionable
strategy. Because of the lag from when the event
occurred to when it got actioned, the business
metrics are not great. Engagely is disrupting
traditional engagement methodologies with AIbased real-time conversational engagements at
the fraction of a cost.
In addition, Engagely is a no-code BFB (built
for business users) platform wherein business
users can set up the platform in days and start
understanding user behaviour and come up with a
strategy that could be actioned in real-time. It also
comes with drag and drop dashboards which can
help business users generate behavioural insights
beyond templatized and canned dashboards.

FUTURESCOPE

As businesses look to grow in the new digital world,
customer engagements will undergo a complete
change from mobile-first to voice first. We believe,
businesses will prioritise investments in voice
and vernacular capabilities to be relevant to the
evolving customer preferences and penetrate into
newer markets.
Engagely is helping businesses leapfrog
into the future with our cutting edge voice and
vernacular solutions. It comes with a conversation
orchestration engine which powers deep humanlike conversations with context switching, small
talks, interruptions, etc. We want the Engagely

brand to be synonymous with voice engagements.
Engagely is also launching a marketplace
that will provide clients pre-trained AI engines,
customer engagement journeys, integrations, and
use case dashboards for quick value realization
and maximization.
Engagely platform will
enable businesses to collect behavioural data for
unimaginable insights. We plan to continue to
build on our core philosophy of one platform one
organization for all use cases across all channels.

BRAND Essence
THE DIGITAL TRANSFORMATION CATALYST

ABOUT US

Born with a global mind-set, ESDS began its
operations from Nashik (India) in 2005 and
presently has its footprint in 19 nations across APAC,
Europe, Middle East, the Americas, and Africa.
ESDS acts as a catalyst for Digital Transformation in
the modern outcome-based economy by enabling
organizations to embrace Advanced Technologies.
ESDS is Asia’s 15th Best Workplace as certified
by Great Place to Work institute. At ESDS, we
believe in creating lifetime relationships and
fostering a culture of co-existence by uniting minds
that are passionate about delivering innovative
solutions and an exuberant customer experience.
More than 1000 organizations, backed by a
committed workforce at ESDS, have successfully
achieved their business objectives.

BRAND USP

ESDS is the nation’s most trusted MeitY Empaneled
Cloud Service Provider. ESDS has built the eNlight
Cloud platform, which consists of Patented Vertical
Auto-Scaling technology that enables savings upto
70% as compared to traditional hosting. We touch
the lives of 650 Million+ Indians every fortnight
with our Advanced Technology Solutions. ESDS

Piyush Somani
Founder, CMD and Group CEO
ESDS Software Solution
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delivers a 24x7 Exuberant customer experience
and is on a mission to positively transform the
lives of 1 Billion citizens. We have a dedicated R&D
team with more than 200+ innovators fuelling
innovations to bolster the Digital Transformation
journey of organizations.
ESDS’s Pay-Per-Consumption billing model
is unique as compared to the widely used PayPer-Use billing model. This billing model enables
clients to pay only for the services consumed. Our
best-in-class Managed Services and a wide array of
technology solutions is a one-stop-shop to address
the varied & dynamically changing customer needs.
ESDS has empowered the rural sector by providing
Cloud technology benefits to more than 400 Cooperative banks and DCCB across the Nation.
ESDS is a unique blend of Cloud Service
Provider (CSP)+ Managed Service Provider (MSP)
under one roof. We are ranked as India’s 2nd Great
Workplace, 2019, under the Mid-size segment as
certified by Great Place to Work Institute.

FUTURESCOPE

ESDS explores the potential of emerging
technologies - IoT, AI, ML, RPA and Quantum
Computing, to positively impact a Billion citizens’
lives.
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Through its Advanced Technology Solutions,
ESDS aims to drive the Digital Transformation of
various Indian economy sectors.
ESDS’s SPOCHUB - An indigenous Digital
Marketplace is serving the business world with
ready-to-use software (SaaS) and platforms
(PaaS), resulting in a XaaS (Everything as a Service)
organization.
With the intent to transform lives and cater
to Smart City Needs, ESDS is developing digital
solutions for connecting more than 1 Billion
devices to serve the Indian Government’s Smart
City Mission.
To serve the content-heavy or expensivesensitive industries and allow them to deliver
web-based content in real-time, ESDS has recently
introduced its CDN solution, Enlight CDN.
ESDS is strengthening its security portfolio with
nex-generation solutions like VTMScan, eNlight
WAF, SIEM, DLP, PIM, etc., to its esteemed clientele.
Apart from the existing Data Center networks,
ESDS is looking to expand its Data Center footprint
in other Indian cities and 19+ countries.
ESDS plans to be the leading Digital
Transformation player in the Nation and plant 1
Billion trees by 2024 by Co-Creating a TechnologyAdvanced Greener Planet.

BRAND Essence
EMPOWERED BY INNOVATION

ABOUT US

Excellon Software Pvt. Ltd. is a cloud-based sale,
distribution, and service management software
company based in Nagpur and Pune, India since
2000. The organization leverages the latest cloud,
mobility, and analytics technology developments
to find creative solutions for complex automotive
and manufacturing industry challenges. It has
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collaborated with some of the largest global
automotive, consumer goods, and manufacturing
firms. Excellon products have been deployed in
more than 10,000 locations in 60 countries, used
by more than 40,000 users globally.
The company is one of the oldest and largest
Indian makers of software on the cloud that uses
a Software-as-a-Service (SaaS) model to run the
network of the dealerships, distributors, or service
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locations in the automotive and manufacturing
sector. Despite India’s challenges, the company has
continued its journey to profitable revenue growth,
even while investing heavily in R & D. The company
successfully addresses industry challenges through
enhanced features to provide an optimal customer
experience, including business intelligence and the
integration of artificial intelligence.

BRAND USP

Excellon Software is a global brand with a 20+ year
journey of profitable revenue growth with users’
global presence spread across 60 countries. The
Flagship enterprise Dealer Management system
makes Excellon the most significant software player
in the Industry, with many firsts and innovations to
its name over the years. Excellon Software is also
one of the certified GSP for GST services in India.
Excellon is handling more than 2 million E-invoices
and 1.5 million E-way bills every month in India.
As a brand, Excellon’s solutions are used by
many Fortune 500 companies in India and across
the globe. Excellon Software leads the industry
and its Clients with extensive knowledge of critical
business processes with enhanced next-generation
technology features. It helps manufacturers apply
intelligence, deep industry, functional experience,
and continuous innovation and agility. All of this
at a massive scale helps to drive business value,
operational resiliency, and outcomes provide a rich
360 degree of customer experience.

FUTURESCOPE

We are targeting to expand our EV market share
in the next three years. Excellon is continuously
expanding its global footprint over the globe. With
20+ years of rich experience in the automobile
industry, we are also focusing on the FMCG,
paints and chemical, tire, industrial machinery &
equipment to offer a reliable solution to leverage

their end-point connectivity.
The global manufacturing sales and service
industry are currently going through a swift
digitization phase, and most unstructured
vendors are adopting digital services to boost
their market footprint. Apart from simplifying
day-to-day operations, the company plans to
help its customers minimize personal contact
and interaction during sales and service, reduce
operating costs, and achieve more significant
revenue with existing resources.
After COVID-19, Excellon plans to expedite
its investment in R&D to make systems more
technologically enhanced with Cloud Telephony,
Deep Analytics, IoT integration, and focused
market segmentation. Leveraging advanced lead
scoring and predictive algorithms, our system will
prompt salespeople, mechanics, service advisors
on the next steps needed to deal with customers
and cater to their preferences, thus enabling
higher conversions and customer stickiness.

BRAND Essence
BUSINESS PL ATFORM FOR DIGITAL TRANSFORMATION

ABOUT US

Founded in 1999, Fulcrum Digital’s humble
beginnings were in Fanwood, NJ and rapidly
advanced to a leading business platform and
digital engineering company. As a niche player in
digital transformation and machine learning, we
possess an unmatched wealth of experience. We
have partnered with numerous clients throughout
their journey. Clients choose us because we
deliver an enhanced customer experience, latest
tech solutions with rapid, low-risk, fast, and easy
deployment.
Fulcrum Digital offers information technology
consultancy services in banking and finance,
insurance, higher education, food services,
healthcare, life sciences, legal, and manufacturing.
We specialize in building business platforms,
delivering enterprise-grade software products
and services. FulcrumOne is our flagship
digital platform that serves as the building
block of success to integrate all your digital
transformation needs into one centralized lowcode business platform.

B

E

S

T

T

E

C

H

B

R

A

N

D

S

2

0

2

1

www.fulcrumdigital.com

T

BEST
TECH
BRANDS

2021

At Fulcrum, our baked-in agility allows us to
evolve and provide increasing value to global
clients. Our experience, employees, and enterprise
drive our endless pursuit of innovation, propelling
our company into emerging technologies and
markets. As a progressive company, we adapt
and mature our practice, striving to become the
leading digital transformation authority in the
global marketplace.

BRAND USP

Fulcrum Digital serves as the pivot that strengthens
both our customers and team members with
equal dignity and endeavors to create high value
for everyone. Our approach to each and every
engagement is to bring credible benefit through
a common platform of trust, collaboration, and
expertise. We excel at translating emerging
technology to serve businesses and have a
unique blend of the best people, processes, and
practices.
Our global delivery model offers customized
solutions to complex business challenges. The
offshore engagement model is designed based
on a customer-centric approach that requires
a balance between geographical proximity to
customers and cost-effectiveness. We have
developed an approach that delivers a unified
experience to each customer’s needs so that
the customer reaps maximum benefits from our
solutions and does not get lost in the multitude
of our services.
Our next-generation business platform
delivers better, faster, smarter, and cost-effective
solutions by keeping customers’ needs at the
forefront. FulcrumOne is a foundational platform
accelerator that combines horizontal and industry
vertical components, whether it is your existing
or brand-new platform. We are a right-sized
organization with a matured delivery process,
open culture, agile methodologies, and flexibility,
along with a successful history of rapidly
delivering tangible results.

FUTURESCOPE

Fulcrum Digital aspires to be a 50-50 productservices organization by 2022. Our dynamic
workforce of over 1200 employees are
empowering more than 100 global clients from
the US, LATAM, Europe, and India. As the current
situation demands an innovative approach to
developing products and services, we seek new
strategies and techniques to gain and retain a
leading edge.
Our primary focus is on scaling our platform’s
business in the future. FulcrumOne is our multioutcome-based platform helping companies
manage their core competencies by competing
with respective industry leaders.
With our newly formed, powerful, and

centralized POD structure model, we aim to
support clients in their digital transformation
journey and collaborate with technology partners.
PODS are independent strategic business
units of the company’s core industry verticals
- Financial services, Insurance, Food services,
Education, Consumer products and services,
and e-Commerce. The end goal is to service our
customers better and expand our product suite.
As a global company, our efforts revolve
towards giving back to society through our
CSR (Corporate Social Responsibility) activities,
from promoting education to environmental
protection. Fulcrum Digital acts as a “Tech
Doctor,” delivering technology transformations
that create value in the lives of the less privileged
sections of society.

BRAND Essence
GALVANIZING IDE AS INTO ACTION

ABOUT US

The GAVS logo started off as initials for the
Founders. But for us, the GAVS logo represents the
brand, with its fonts in italics represents a forward
“leaning in” company that galvanizes its employees,
stake holders and clients into purposeful actions.
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Galvanization represents a chemical process
to prevent rusting. We at GAVS are committed
to address the “business rust”, status quo and
redundancy in our enterprises, through our AI, ML
led digital transformation offerings. GAVS as a short
form for Galvanizing, represents, Bias to Action,
Innovation, Transformation and Engagement.
Our stylized GA of GAVS also represents two
stake holders conversing and engaging with each
other, creating something significant.
Our ‘rising circles’ that includes the red circles
that gradually rise up to be a large, well-formed
red circle has been incorporated in the brand. The
‘rising circles’ represent the inception of a thought
that evolves into transformational initiatives of
global proportions. At GAVS, our clarion call is
#Chennaitotheworld. We want Chennai, India to
be known as a source of Innovative Enterprise
Products and IP, and our Rising Circle also
represents an idea emanating as a thought from
Chennai, and India that in time evolves into a
global phenomenon.

BRAND USP

We believe that a brand should represent the
soul and values of the company. The company’s
reputation and standing defines the brand and
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later the brand is the testament to everything
that the organization represents. At GAVS, we are
committed to be a company that is chemically
charged to not accept the status quo and be a truly
disruptive and transformational company through
our competency in AI, ML, Automation and we
want GAVS to be synonymous with Galvanizing,
a verb that promotes action and a process that
prevents rust or inaction.
GAVS would also like to evolve as one of the
Great Places to Work for Women, and we want to
promote our italics to personify our commitment
to “lean in” for women and make this an entity that
enables our women colleagues.
An important element of our brand is our rising
circles and that absolutely represents that thought
leader that GAVS wants to be known as, conceiving
new ideas which further evolves into world beating
products and IP.

FUTURESCOPE

We want to personify our brand. We believe that
a brand, its logo, its personality should be a living
body, should represent the values, ethos and
credo of the company and a true success of the
brand lies in it creating a psychosomatic impact
in the viewers and consumers related to what the
company promises, delivers and represents.

We plan to make GAVS a vibrant brand in
the new age social media, and work towards
making GAVS synonymous to the objectives of
GAVS to be a purposeful company with focus on
Digital Transformation using AI, ML, Automation
and BOTS, and competency in Healthcare. It is
important for GAVS to be a purveyor of Innovation,
New Ideas and be known for its values, Respect,
Integrity, Trust and Empathy around the world.

BRAND Essence
INTEGRATING DISRUPTIVE TECHNOLOGIES

ABOUT US

IDBI Intech has a heritage connection with a
leading Bank of the country. Our strength comes
from our deep and wide domain and IT experience
in the BFSI Segment.
Intech has a suite of BFSI solutions with future
ready technologies that are platform-agnostic,
secure and easily scalable.
One of Intech’s specialised solution is in
Regulatory Compliance - latest launch being
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Banking Compliance-as-a-service on a secure
cloud ecosystem.
IDBI Intech’s Innovation Driven Culture,
encourages it’s Talent Pool to give shape to outof-the-box thinking along with high standards of
governance. To enable businesses to conceptualise
and deliver most promising products and services,
we have multidisciplinary teams trained to
leverage their expertise, thereby, accelerating the
speed to market. Digital Strategies, Harnessing AI
ML to accelerate, scale digital transformation in
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ensuring customer’s edge over their competitors
is enabling IDBI Intech to be future relevant and
thereby making it a Trustworthy Brand .

BRAND USP

As the Banking and Financial Sector become
indistinguishable from Technology, our Brand
Mantra is Making the Customer WIN by
Integrating Disruptive Technologies. Data and AI
ML are changing the way business is being done
and improving IT productivity and enhanced
functioning. As a Brand, we promise to Deliver
Customer Delight through our Future Ready
robust and resilient Digital Solutions.
Our Brand Value for our customers is to remain
a trusted partner in their Digital Journeys.

FUTURESCOPE

Our brand’s offering lies in providing Innovative
Fintech, Banking, Insurance Products and Digital
Services across on-premise, hybrid and cloud
environments accelerating time to value and
agility. We also have a strong association &
collaboration with Fintech ecosystems to address
and transform customer’s business outcome with

innovation and speed.
We at IDBI Intech are demonstrating Digital
Innovations using AI & ML through our Flagship
Fintech products. We pride ourselves in being
a Trusted Partner in accelerating customer’s
business growth by Integrating Disruptive
technologies across the entire spectrum of
customer’s Digital Journeys.

BRAND Essence
EVERYDAY GENIUS

ABOUT US

MediaTek Inc. is the leading global fabless
semiconductor company that powers nearly 2
billion devices a year. Founded in Taiwan in 1997,
MediaTek has sales and research subsidiaries in
12 countries. We are leaders in developing new
generation systems-on-chips (SoC) covering the
entire IT/DigiTech broad sweep viz mobile devices,
home entertainment, multimedia, consumer
electronics, wearable tech, connected cars, IoT
products, edge AI services, and so on. We deliver
the much-needed tailwind that empowers smart
devices globally.
We are a market leader among chipset
companies to have launched integrated 5G SoC.
The new MediaTek Dimensity series, equipped
with integrated 5G, allows smartphone brands
to deliver “premium experiences” to customers,
offering speed and performance never seen
before. We are propelling innovation, moving to
newer and more advanced chips. As a seasoned
partner in opening the world of intelligent IoT and
IT-enabled services, MediaTek designs the best-inclass product architecture.
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BRAND USP

At MediaTek, we make sure that our products
resonate and connect better because we keep
humans in mind while designing breakthrough
solutions. Our technology empowers users with
speed and flexibility, enabling rich IoT, AI, ML and
powerful 5G experiences. Our recently launched
flagship MediaTek Dimensity 1200 delivers a new
era of incredible mobile experiences in a tiny 6nm
chip. We are steering game-changing technology
to become key productivity drivers. Our USP arises
from our devotion to make the world a more
inclusive place, where smart and connected is an
equal opportunity. We power billions of people
globally and enable them to explore their true
potential – responding effortlessly to the most
basic technology needs to the most aspirational.
Our breakthrough technology helps in
expanding consumer preferences for advanced
tech like 5G and AI, multimedia, next-gen cameras,
on-line gaming, video streaming, for social
networking, augmented/virtual reality, and others.
We are driven by content that appeals to endusers, to face the new normal productively and
optimally, with sense and sensibility.

T

BEST
TECH
BRANDS

2021

FUTURESCOPE

As the consumption of data grows exponentially,
there is a need for faster, reliable and better
connectivity. We have come a long way from 2G
services in 1995 to pervasive 4G in the present and
are looking forward to 5G transformations in 2021.
The MediaTek Dimensity 5G series of chipsets
represents a new era of expertise in this regard.
The Dimensity series is the world’s most advanced
5G SoC architecture that will allow consumers to
unlock the possibilities of 5G connectivity. The
MediaTek Dimensity 1200, the latest 5G-integrated
chip for flagship-grade smartphones, enables a
new wave of exceptional 5G prowess with next-gen
AI, camera and multimedia that enable unrivalled
experiences. With a tenacious hold on our R&D and
super-performance edge, we create and sustain
smart solutions in India. We ensure consumers
get the most out of 5G every day. In the pipeline
are upgrades like 5G modem technology, WiFi-6,
Edge AI capability and the remarkable, precision
rich 8K capability. With increasing demand from
the work from home economy, we are accelerating
the development cycle and minimizing design risks
for enterprises, start-ups, emerging brands and
leading associates. As for capabilities, the cloud is
the limit for us.

BRAND Essence
WE MAKE TRANSACTIONS SIMPLE & SECURE

ABOUT US

$

Founded in 2008, Mindgate Solutions Private
Limited has been at the forefront of the payments
revolution since its inception, an outlook that has
made it a key partner in payments technology and
transaction processing to 50 plus banks and
payment providers worldwide.
From building new generation payment gateways
to mobile-based collections and payments
platforms like Real-Time Payments (RTP) & Uniﬁed
Payments Interface (UPI), Mindgate has been the
true leader in the space. We are powering more
than 1.5 billion digital transactions per month,
globally.

Retail
Payments

Corporate
Payments

Supporting the UPI success story in India as one of
the fastest trending online RTP ecosystems with a
Bank Centric Model, Mindgate system, with a
capacity of clocking more than 5000 TPS, has
ensured that more than 60% of UPI transactions
are seamlessly and securely routed through
Mindgate partner banks. With G3 and FPS, we
have been able to take our RTP expertise to
Singapore and Hong Kong respectively.
Mindgate can now boast of deep domain
experience in Bill payments with Bharat Bill Pay
System (BBPS) in India and SADAD in KSA
implemented with multiple banks in each country.

Government
Solutions

As a value add to banks, we provide our Digital
Collection and Payments platform (e-Collect) to
help their Customers in:
•Real-time / Near real-time API based Collection
•Request to pay - request initiated by corporate
platforms
•Near real-time API based reconciliation
This helps Banks Customers’ getting the best of
the service. We provide API-based integration for
linking bank accounts to Google Pay and
WhatsApp Payments for P2P as well as P2M
transactions.

Central
Infrastructure

Our Integrated Payment Hub (IPH), providing a
catalog of Digital Transaction service oﬀerings is
regarded as a next-generation gateway
application that all stakeholders (Banks,
aggregators and merchants) can use to support
processing of all types of payments through all
payments mechanisms globally.
All these solutions have been made possible by
dedicated teams of 750 payments professionals in
Mindgate India, Dubai, Singapore and San
Francisco oﬃces. Owing to these driven teams,
Mindgate’s capabilities are recognized by its
clients for the scale and innovations it provides for
enabling and furthering their business in the
digital payments and transactions space. This has
resulted in us becoming strategic partners to
banks, ﬁnancial institutions and regulatory bodies
in the Middle East, South East Asia and other
geographies around the world.”

BRAND USP

Mindgate provides a platform that is comprehensive
from a transaction lifecycle including managing
and service of the platforms. Along with the ability
to scale and manage large throughputs, our
expertise in payments aids us to innovate
enhancements that provide market diﬀerentiation
to our customers.

FUTURESCOPE

As we move to a more on-demand and open API
ecosystem, we continue to invest in newer
technology products as we are creating a
comprehensive open and interoperable system
making it simple and easy to adopt.

Mindgate's Marketplace provides banks with a
comprehensive, one-stop mix & match
middleware platform to integrate all Corporates,
Partners and Service providers and make them
available for front-end channels such as mobile
apps, web portal, internet banking and other
channels of Banks, Corporates, Partners.

Reconciliation &
Settlements

India
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We process over 1.5 Billion digital
payment transactions every month.
India | Middle East | Singapore | USA

www.mindgate.in | www.mindgate.us

WeAreMindgate

Mindgate Solutions

BRAND Essence
HYPER PERSONALIZED FRONT2BACK TM CUSTOMER EXPERIENCE ENABLER

ABOUT US

Mphasis applies next-generation technology to
help enterprises transform businesses globally,
using the exponential power of cloud and cognitive
to provide hyper-personalized (C=X2C2TM=1) digital
experiences to our clients and their end customers.
Our brand is designed to better communicate
what customers have come to expect of us – an
expert, customer-centric technology partner. It
represents the company’s mission of being the
most customer-centric technology company in the
world, most notably by depicting that the Mphasis
Front2BackTM transformation approach as pivotal in

placing the customer at the heart of our business .
Our Service Transformation approach helps
‘shrink the core’ through the application of digital
technologies across legacy environments within
an enterprise, enabling businesses to stay ahead
in a changing world. Mphasis’ core reference
architectures and tools, speed and innovation
with domain expertise and specialization
enable enterprises to accelerate their digital
transformation journey.
As a leading applied technology services
company, Mphasis innovates to deliver service
excellence and successful outcomes. By the agile,
nimble and customer- centric strategy Mphasis
anticipates the future of applied technology to
keep clients at the summit in an ever-changing
marketplace. Incorporated in 1998, Mphasis
marquee clients include six top global banks,
eleven out of fifteen top mortgage lenders, and
three top global insurance companies.

BRAND USP

At Mphasis, we ensure our enterprise clients
stay ahead. We enable their success through our
focus on hyper-personalization, powered by its
C=X2C2TM=1 formula for success, to expand share
of wallet and help organizations stay relevant.
Led by the Front2Back™ (F2B) Transformation
approach, we apply next-generation technologies
and help our clients’ stay ahead to meet the needs
of their customers. We are geared to cater to Gen
Z in an “always on” digital world.
As a customer obsessed technology
organization, our aspiration is to be the ‘driver in
the driverless car’ for these enterprises i.e., help
build and deploy smart software to every part
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of their organization, especially with customer
experiences. To achieve this, we are continuously
co-creating with clients, engaging with the startup eco system and crowdsourcing from innovative
employees.

FUTURESCOPE

The COVID-19 crisis was not only a change
agent, but also the biggest accelerator to digital
adoption. With ‘AGILITY AND SPEED’ being ‘THE
NEW CURRENCY’, our agile business processes
and innovations anticipate the future of applied
technology in a dynamically changing new business
normal. Our next-gen solutions led with design
and architecture to enable enterprises to address
change with resilience, and accelerate their digital
transformation to unlock the next wave.
Our go-to-market strategy is powered by the
tribe and squad model. Our tribes are our crossfunctional teams, focused on developing, evolving,
and building next-gen offerings These two come
together to build and deliver specific offerings
using agile methodologies.
We understand the need to combine design,
domain and technology. Mphasis’ architecture
and engineering DNA, utilizes ‘Experience
Thinking’ to reimagine our existing offerings and
create new models from the current constructs.
We utilize journey-based models and end user
research at every stage to ensure individualized
experiences to our end customers. We combine
design methodologies with next-gen technologies
to deliver innovative and relevant experiences
expeditiously.

BRAND Essence
TOGETHER WE DO GRE AT THINGS!

Together we
enable the connected future

ABOUT US

NTT India at a glance

In India, NTT Ltd. has recently integrated its

the enterprises combine cloud and on premise
resources to gain the agility it needs for a

NTT Ltd. in India, we’re equipped to provide a
~ 6500
employees

addressing the hybrid IT landscape by its robust

11 regional
offices

10 Data Centers 3
R&D Centers

of data center, cloud, managed security services,

Pan India delivery
services across all
states and districts

~ 25000�devices
under security
management

Differentiation – uniquely
advantaged ICT offerings
for India

of this to the global market. This includes IPs such

Monitoring and
managing 70% bank
branches network in
India

Cloud Connect service. This is one of the reasons

Investments in Platform and IP

Performance Management as a Service to DR as a
Service.
We believe in technology for good. To help our

Security

Managed Services
stack technology services delivered through our
3500+
clients

3000+ technical
resources

strategic partner, we help them enhance customer
and employee experience, transform their cloud
strategy, modernize their networks and strengthen
their cybersecurity.

BRAND USP

Data Centers

Edge To Cloud Network Fabric

Local And Global Networks

Companies prefer hybrid IT models to take
advantage of enterprise technology trends that
Hybrid Cloud
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We aim to deliver more value and enhance
customer experience for all their business needs
and digital plans across the Country. This enables
us to grow our business with deeper customer

(including our data centers, cloud, networks
and cybersecurity), and Managed services, Tech

aligned with full-range of technology stack of our

FUTURESCOPE

Data driven,
connected,
digital,
and secure

We plan to invest over $2 billion in the next four
will be more than doubling our DC footprint and
launching 6 Hyperscale Data Center Parks across

Chennai. We will also be making heavy investments
in renewable energy resources based on solar and
wind energy.
Our core competency has been to innovate

We have set up R&D and experience centers to
innovate and customize our products and services

Empowering
the girl child through
'Right to learn'

and monitoring. As a consolidated company with
are set to play a unique role in India and aim to
become the largest IT company in the country in
the next 2-3 years.

Hybrid Cloud

Digital Transformation Partner – Why NTT?
Enhanced
CX, DX and EX

Full ICT
integrated stack

Focus on Business
Outcomes

Co-innovation

Inbuilt Secure
by design

Data driven, connected,
digital and secure offerings

Leveraging NTT Global

BRAND Essence
MAKING NEXT ACCESSIBLE WITH HOW

ABOUT US

As a digital business transformation partner of
choice, we’ve spent nearly three decades utilising
the disruptive power of technology and ingenuity
to help digitally enable our clients’ business. In
order to close the gap between what consumers
expect and what traditional business models can
deliver, businesses need to develop the ability
to adapt. More than ever before, organisations
need a partner to bring new and dynamic thinking
along with insights and innovation, from strategy
to execution, to help them navigate today and the
future.
Publicis Sapient is that partner who helps clients
develop the muscle of continuous change that’s
required to thrive. We help unlock value through
a start-up mindset and modern methods, fusing
strategy, consulting and customer experience with
agile engineering and problem-solving creativity.
The HOW is the most complex aspect of any
digital transformation. For us, everything revolves
around the HOW. Lots of people can talk about
helping companies become more digital but you
have to get to the HOW. Our HOW lies in helping
clients identify and realise value continuously to
help them remain relevant to their customers,
maintain a competitive advantage and protect
their businesses from competitive risk.

BRAND USP

We are a young company, a start-up from 1990,
founded by two guys in a garage, with a few credit
cards and an appetite to change the world. Today,
we aren’t a consultancy, or a technology company,
or an agency. We’re all of it! We don’t fit in a
category created for a previous era because no one
in history has gone through the phenomenal rate
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and scale of change seen today.
Our heritage fuses strategy, customer experience
and engineering with a culture obsessed with
creativity. This space is ideal for a disrupter brand
like us. While a vast majority of companies are still
focusing on “digital bolt-on” strategies, adding
new digital technology to their existing businesses,
very few companies are actually fully disrupting
their businesses or reimagining the future of their
business models. Transforming any business from
its current to future state needs a fundamentally
different approach, which we at Publicis Sapient
are committed to delivering for our client.
Given our integrated and multidisciplinary
capabilities, we provide a unique view and
approach of both the company and the customer
to enable end-to-end transformation.

FUTURESCOPE

Despite all the transformation and evolution
Publicis Sapient has undergone as a brand over
the years, our strategy and purpose have remained
unchanged. In the foreseeable future, we will
continue to provide the focus and permission
to lead the digital business transformation
opportunity and position ourselves as the best-inclass in fusing customer experience, design, and
engineering with problem-solving creativity. We
do this by ensuring our clients are ever-relevant.
It’s the promise of helping companies build the
capability needed to navigate change, create

value for customers and be competitive in a digital
world. It’s not one and done – but an ongoing
commitment to adapt.
We will continue to lean into our HOW. The PS
HOW provides an opportunity to trail-blaze for the
future. It encapsulates a transformational mindset
and principles that we can bring to advance our
client’s business growth and profitability in a digital
world, and thrive in the brave pursuit of next.

BRAND Essence
CRE ATING A DATA LITERATE WORLD

after being acquired by the private equity company
Thoma Bravo.
Today, Qlik offers a portfolio of end-to-end
platform-based solutions for analytics, data
management and developers, as well as several
value-added offerings that provide enhanced
capabilities. With this product suite, Qlik focuses
on helping customers to bridge the gaps between
their data, insights and actions to better inform
decisions and drive actions based on solid
evidence. It’s lead product today continues to be
Qlik Sense, which came out in 2014.

BRAND USP

ABOUT US

Qlik was founded in 1993 in Lund, Sweden with
its flagship product QuikView, where the QUIK
stood for Quality, Understanding, Interaction, and
Knowledge. The product was later renamed to
QlikView as it enabled users to create data analysis
with a single click.
In 2005, Qlik moved its headquarters to the
United States after raising funds from several
venture capital firms. In 2010, Qlik went public
on NASDAQ and then went private again in 2016
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Qlik offers a number of technology capabilities that
are unique in the market, helping accelerate value
for our customers in data integration and analytics.
These include Change Data Capture and data
automation technologies and our one-of-a-kind,
patented Associative analytics engine.
Almost all analytics tools on the market
today share the same architecture built on top of
relational databases and rely on SQL and querybased approaches. SQL and RDBMS were designed
in the 1980s to support transactional systems, and
they still do this well. But analytics are a different
story, and query-based architectures limit how data
can be combined and explored. Users are limited
to linear paths of exploration or simple filters
based on partial subsets of data (query result sets).
This leads to “tunnel vision” and missed insights.
Qlik offers an entirely different technology: The
Qlik Associative Engine. Designed specifically
for interactive, freeform exploration and search,
our engine fully combines and indexes large
numbers of data sources, and performs powerful
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on-the-fly calculation and association. As users
make selections, the engine instantly updates all
analytics and highlights both related and unrelated
values relative to your selections. This gives people
“peripheral vision”, allowing them to uncover
hidden insights that are simply missed with querybased tools.

FUTURESCOPE

In 2021 we are focusing on a number of key
strategic initiatives, including:
• World Class SaaS
Provide solutions that enable your journey
to the cloud, through easy to adopt cloud
services that speed time to value and deliver
innovation rapidly, delivered via. a worldclass SaaS platform that leverages an API first
approach.
• Analytics Data Pipeline
Empower your teams to easily design and
execute real-time data pipelines in an
automated fashion, freeing data from sources
and enabling users to find the data they need
when they need it, breaking down the barriers
between data producers and consumers.
• Insights for All
Deliver analytics capabilities that excite new
users and keep existing users coming back, with
an intuitive first-time experience, augmented
analytics, best in class collaboration, and
mobile and embedded capabilities that deliver
insights at the point of decision.
• Data to Action
Drive the transformation from passive BI to
Active Intelligence by leveraging real time
data coupled with AI and machine learning

•

to uncover insights that compel and trigger
immediate action.
Customer Success
Provide solutions that delight and maximize the
value of your investments in Qlik by listening
to and acting on your feedback, enabling bestpractices, driving adoption and focusing on
supportability, maintainability, security and
quality.

BRAND Essence
POWER OF PEOPLE & TECHNOLOGY TO DRIVE IT

ABOUT US

Traditional Managed Services has always been
people dependent. Over a period, there has been
a gradual deterioration in the quality of resources
deployed in Indian projects for Indian customers
for two reasons –
• Due to cost pressures and increased
competition, the benchmark for quality of
resources was brought down. Untrained
resources at lower costs were made to do
high-end jobs
• Revenue per person for a qualified resource
was far higher when deployed on a nonIndian project, which led to a gradual erosion

of quality resources from Indian projects.
Qtek aims to change this paradigm and
ensure that the quality of people in Managed IT
Services engagements are of the highest levels.
We also work extensively on automation, not just
customer-facing but also internal. Starting from
digital onboarding to training to deployment to
operations, all aspects of an employee’s lifecycle
is made digital at Qtek.
Last but not the least, our customer facing
automation is with the best tools and partners.
We ensure automation works in tandem with our
teams deployed on the ground, which extracts
the best of both worlds in Managed IT Services.

BRAND USP

Qtek’s USP is that “we engage technology and
people in tandem to deliver a unique customer
experience”.
From a people standpoint:
• By virtue of being an organization with one
of largest employee bases in the country, we
have the ability to find and attract talent in
every part of the country. Any customer who
needs services across the country needs to
certainly speak to Qtek.
• Qtek is a flat organization with very little
hierarchy and very high empowerment of our
teams on the ground to take early decisions
and execute them
• Qtek has spent more than 5000 hours on up-
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skilling its teams and will continue to invest in
training and certification.
• Qtek does not further outsource projects and
hence we are responsible for the quality of
service delivery directly
From a technology standpoint:
• We implement technology to help our teams
take early decisions, particularly in multidomain projects, where identification of the
root cause could be time-consuming. We
never approach technology with a view to
making a person redundant.
• We have a judicious mix of technologies that
have been developed in-house and from our
partners.
• Technology is used to increase transparency
to the customer and our internal organization.

FUTURESCOPE

Qtek’s future is tied to people and automation,
although the nature of interlinking the two is
a continuous evolution. Our teams today are
adept at using technology. Today’s automation
is to help our teams perform their tasks better,
reduce errors, analyze better and report in a
transparent manner. Tomorrow’s automation will
help our people predict future failures, issues of
technology incompatibility and enable us to do
predictive analysis better.
We continue to invest in Training and R&D.
We have developed a Devops tool inhouse which
brings down the time to test and deploy. For
Infrastructure management, we have developed
various Tools and Dashboards and have integrated

world-class solutions to each other across our
NOC and SOC to ensure a seamless infrastructure
management experience.
We are using RPA and Chatbots across various
functions to help automate processes in both IT
and non-IT areas.
Last but not the least, all IT estates today
could be potential targets for hackers and as a
premier IT Organization, it is important for Qtek to
be able to secure our Clients’ environments. We
have been doing this successfully in the past and
will continue to invest in growing our capabilities
to handle future threats.

BRAND Essence
ONE PL ATFORM, ONE AGENT, ONE VIEW

and compliance posture, with 2-second visibility
across all your IT assets, wherever they reside.
And with automated, built-in threat prioritization,
patching and other response capabilities, it’s a
complete, end-to-end security solution.
Leading the industry for 20+ years. Founded in
1999 as one of the first SaaS security companies,
Qualys has established strategic partnerships
with leading cloud providers and consulting
organizations The company is also a founding
member of the Cloud Security Alliance (CSA).

BRAND USP

Qualys’ growing suite of fully integrated apps
protects digital transformation efforts and meets
the needs of all security teams.

ABOUT US

The leading provider of information security and
compliance cloud solutions.
Qualys Cloud Platform is a revolutionary
architecture that powers Qualys’ IT, security, and
compliance cloud apps.
More than 19,000 global businesses in more
than 130 countries trust Qualys to underpin digital
transformation for greater agility, better business
outcomes, and substantial cost savings.
Born in the cloud, with a fresh approach
to security, the Qualys Cloud Platform with its
powerful Cloud Agent, and integrated apps help
businesses simplify security operations and lower
the cost of compliance by delivering critical security
intelligence on demand and automating the full
spectrum of auditing, compliance and protection
for IT systems and web applications.
Qualys Cloud Platform gives you a continuous,
always-on assessment of your global IT, security,
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Consolidate your security and compliance
stacks :
• Get a complete and continuously updated view
of all your IT assets – from a single-pane-ofglass UI
• Eliminate information silos via shared data
collection and use
• Easily access all apps from a central, common
web interface
• Conveniently provision more apps by simply
checking a box
• Forget about software maintenance with selfupdating, cloud-hosted apps
• Drastically save time and money with an all-inone, cloud-based solution
Sensors provide continuous visibility.
On premises, at endpoints, on mobile, in
containers or in the cloud, Qualys Cloud Platform
sensors are always on, giving you continuous
2-second visibility of all your IT assets. Remotely
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deployable, centrally managed and self-updating,
the sensors come as physical or virtual appliances,
or lightweight agents..

FUTURESCOPE

Securing the Digital Transformation by building a
safer world - one app at a time.
Driving Sustainable Long-Term Profitable
Growth in an ever Changing Industry.
We delivered Qualys VMDR (Vulnerability
Management, Detection and Response) where
we pushed Vulnerability Management to the Next
Level. We released our Multi-Vector EDR, SaaSDR
for securing your SaaS apps like O365/GSuite etc,
and now gearing up for more:
• XDR- Security Analytics & Response: natively

•

•
•

•
•

integrates and correlates security telemetry
across the security stack, including third-party
products, into a cohesive security incident and
response platform with UEBA, threat hunting,
intelligence, and automated response.
Secure Access Control Respond to threats
automatically by controlling access to critical
resources.
Cloud Security Management Remediation and
management of cloud vulnerabilities.
OT / ICS Security Monitor and secure
operational technology environments and
industrial control systems.
Embedding Security into the DevOps Cycle
Container Detection & Response and many
more xDR’s.

BRAND Essence
PIONEER IN SMART TECHNOLOGIES

ABOUT US

Founded in 1993, Seshaasai is a private limited
company focused on secure and versatile
technology-driven solutions. Seshaasai is a trusted
technology partner of leading names across sectors,
thanks to our adaptation of a range of technologies
that include RFID, GSM, GPS, Wi-Fi, BLE, NFC, HF/
UHF, QR code, barcode, Microsoft technologies,
React framework, Oracle, and Microsoft SQL
databases. Our unique footprint in 12 strategic
locations across the country ensures that we can
serve you at all times.
An ISO 9001-2015, ISO 27001-2013, ISO
14298-Intergraf certified company, seven of
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our 12 locations are certified by Indian Banks
Association (IBA). We are also certified by Visa,
Mastercard & NPCI, and are PCI DSS compliant. Our
internal processes are aligned to ensure that your
transaction, customer communication, digitization,
and compliance needs are met with complete
data security. Through AI, robotic automation, big
data, IoT, and various communication systems &
protocols, we convert sensitive customer data into
diverse personalized products and trans-media
communication in a manner that reduces risk,
accelerates speed, and increases business capacity.
With customer presence across various parts
of APAC and the African continent, we are ready to
partner with local companies, offer our innovations,
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and help them move ahead of the times.

BRAND USP

From a humble beginning to becoming India’s
trusted fin-tech partner over the last two decades,
we continue to bring innovative products and
solutions to the banking and financial sector through
continued collaborations and offer personalized
products and services to today’s smart customers.
We understand the challenges and complexities
that the banking, finance, and insurance sector face
and we strive towards empowering the industry with
our smart payment solutions, secure communication
solutions, track & trace solutions, smart fulfilment
solutions, smart compliance solutions, and, when
required, bespoke solutions. Solutions like RUBIC for
effective CCM, AI-based spatial intelligence platform
izeiot that powers wearable devices and tracking
software, IOMS for optimized order & inventory
management across a distributed network within
an organization and GSTeGenie that helps you adapt
e-invoicing, ensure that every business can operate
securely and seamlessly.
We have had the honour to empower
prestigious government projects like the aadhar
card project, smart city projects, FasTags for ETC,
and the health card projects. Each project has
demonstrated our capability to optimize and scaleup resources to meet stringent timelines with
data security, speed, and accuracy. At the time of
demonetisation, considering the restricted access
to cash, we up scaled our cheque production to
empower immediate transactions.
In the payments space, as products became
more hybrid and futuristic, our solutions too,
adapted to meet the market demands. Over the
years, our payment cards have gone from being
just magnetic strip cards to EMV chip-based cards
to contactless cards and biometric cards, and we
continue our innovation journey. From upscaling our
multi-utility contactless cards to smart wearables
for contactless payments, we made our solutions
adapt to the current business needs. Our QR code
kits for merchants made it possible to accept digital
payments, both at retail outlets and during home
deliveries.

FUTURESCOPE

As we continue to grow, we plan to be a part of the
country’s growth story. We are already working on
expanding our solutions in the education, mass
transit & transport, healthcare & wellness, retail,
and government sectors, all of which are supported
by the BFSI sector.
As contactless transactions, online purchases,
AI-driven interactive communication, a need for
secure shipping and overall compliance become
the norm, we continue to innovate to meet our
customer’s requirements with speed and efficiency
at every step. We will constantly adapt relevant

technologies and introduce innovative products and
solutions to meet market demands and business
challenges.

BRAND Essence
CLICK | COMPARE | BUY; SOFTWARE BUYING SIMPLIFIED

ABOUT US

SISL Infotech & Techjockey are together simplifying
the Software buying journey of users by making the
process as easy as click, compare and buy. We’re
premium partners to more than 5000 Software
publishers including multiple Global Software
Publishers such as VMware, Dell EMC and IBM in
addition to local players who cater to every niche,
which can be digitized/ automated to address the
IT challenges for everyone.
While SISL Infotech primarily functions in
assisting Government Institutions with the most
optimal technology solutions to address their
IT challenges and ensure the engines of human
progress do not stop, Techjockey.com is a software
e-commerce platform that has democratized the
Software Solutions ecosystem by introducing
multiple solutions to address any individual, SMB
or Enterprises digitization journey.
In an ecosystem filled with new updates,
Techjockey comes in as the advocate for the
consumer. We understand most businesses are
short on time to fully research or evaluate every
claim made by OEMs. Our unbiased expertise,
keeping the best interest and an understanding
that Software cannot be a “one-size fits all” are the
reasons we’re trusted by more than 1 Million users
to address and understand the challenges on their
road to digitization.

BRAND USP

SISL Infotech and Techjockey are the preferred
premium partners of tech giants such as VMware,
Dell EMC, CISCO as well as to more than 5000+
localized software publishers catering to the SME
and MSME markets. Our core strength lies in our
team of certified professionals who deep dive to
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clearly understand the problem statement and
address it with the most adequate solution, be it
an individual need, an Enterprise requirement or a
Government entity.
A recent example of this was when SISL
and VMware jointly assisted the e-PDS Portal of
India with VMware vCloud Suite. By providing
this enterprise-grade cloud infrastructure and
management solution, SISL Infotech and VMware
helped millions of BPL families locate the closest
PDS shop in their area. This project started with UTs
and has now expanded to cover the entire nation
owing to its ease of rollout feature, compute on
demand and ease of scalability.
Factors such as budget, timeline, staff expertise,
physical space, the complexity of hardware
and software layers are carefully evaluated and
researched to present the best fitment solution to
businesses.
“SISL & Techjockey.com are together helping
Individuals to Enterprises, and everyone in
between, choose the most optimal Business
Technology to address & assist their IT challenges”

FUTURESCOPE

After giving a national exposure to local and
small Software Publishers, the decade of 2030,
for Techjockey.com, will be majorly focused on
giving an international platform to our on-boarded
India partners. There are multiple innovative and
disruptive solution providers in India who are
awaiting a platform to take them global and they
trust Techjockey.com to help them scale globally
owing to the growth we’ve helped them with in
the Indian market.
SISL infotech is already established in global
markets- UK, USA, Singapore & Netherland,
assisting corporate entities in these markets and
shall continue to expand to other EU markets
as well.
It is our hunger to accelerate and simplify the
adoption of optimal Technology Solutions focused
on- Equity, Trust and Scalability.

BRAND Essence
MOBILISE YOUR DATA

ABOUT US

Snowflake delivers the Data Cloud — a global
network where thousands of organisations mobilise
data with near-unlimited scale, concurrency, and
performance. Inside the Data Cloud, organisations
unite their siloed data, easily discover and securely
share governed data, and execute diverse analytic
workloads. Wherever data or users live, Snowflake
delivers a single and seamless experience across
multiple public clouds. Snowflake’s platform is the
engine that powers and provides access to the Data
Cloud, creating a solution for data warehousing,
data lakes, data engineering, data science, data
application development, and data sharing. Join

Snowflake customers, partners, and data providers
already taking their businesses to new frontiers in
the Data Cloud.

BRAND USP

Gain Modern Data Governance and Security:
Unify your data warehouses, data lakes, and other
siloed data to comply with data privacy regulations
such as GDPR and CCPA. Benefit from a multitude
of baked-in cloud data security measures such as
always-on encryption of data in transit and at rest.
Snowflake complies with government and industry
regulations, and is FedRAMP Moderate authorised.
Build and Drive Your Business Forward with Data:
Democratise data analytics across your business
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FUTURESCOPE

Join the future of data collaboration. Secure data
sharing is key to successful business outcomes,
and the need to share data has taken on a new
importance in light of its criticality in the global
economy. Organisations want to break down data
silos and derive insights faster by enabling intracompany and cross-company sharing with partners,
vendors, suppliers, and customers. While some see
data sharing as an opportunity to monetise their
data, others want to consume data from more
sources to enrich their own analysis. Snowflake’s
Data Cloud enables organisations to securely share
data across their business ecosystem with the
aim to:
Reduce Costs
so users at all levels and with varying expertise
can make data-driven decisions. Create and run
modern integrated data applications to best serve
your customers, employees, or business partners.
Develop new revenue streams based on data to
help drive your business forward.
Connect locally and globally with Snowflake’s
platform
Unify, integrate, analyse, and share previously siloed
data with a near-zero management platform that
delivers virtually unlimited scale and concurrency.
Gain a single and seamless experience across
multiple public clouds to execute diverse analytic
workloads wherever data lives or wherever users
are located.

Replace traditional data sharing methods and
eliminate the need for copying, transforming, and
moving data. Instead, provide direct access to data
that remains in place.

Unlock New Insights
Access live, granular data from across your
organisation and your business ecosystem, so you
can acquire more and deeper insights not available
with traditional data analytics.

Strengthen Business Relationships
Provide customers and business partners
secure access to governed data to improve data
collaboration across your business ecosystem. Join

the Data Cloud to eliminate data silos, improve
collaboration, and govern access to data, all while
minimising cost and time to insight. Try Snowflake
for free today at signup.snowflake.com.

BRAND Essence
ENABLING DIGITAL AND HUMAN ASSISTED CX

ABOUT US

A lot has changed around us this past year.
Approaches that were once tried, tested, and
honed, now find themselves facing an entirely new
paradigm: Consumer preferences that have rapidly
switched from that of luxury and comfort to survival.
It is a stark reality of the pandemic: Brands are
suddenly struggling to catch up with the increasingly
fierce pace of consumer demand and associated
regulations.
It is the demolishing of business, as usual,
matched by a disruption of digital technologies.
Importantly, in the face of rapidly changing
consumer patterns, how do service providers add
increasing CX value to the brands they partner with?
CX—the critical success factor central to good
commerce—is now the main lever of control at
the disposal of business leaders. Adding to the
complexity, businesses need to ensure their CX
efforts are aligned with customer expectations in
the new normal.
It begins with every business leader who
curates an idea, trains his teams to make and sell
a value proposition, and believes every customer—
rather than a select few—is an influencer. This is
a shift in thinking from the traditional; the biggest
beneficiaries are those businesses that optimize CX
by effectively pivoting to the new normal with fresh
thinking and change management.
At Startek, we help global brands flourish,
especially in today’s new normal.
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BRAND USP

We are a global provider of tech-enabled business
process
management
solutions—providing
omnichannel customer experience, digital
transformation, and technology services to some
of the finest global brands. We are committed to
positively impacting our clients’ business outcomes
by creating emotional connections with their end
customers—enhancing CX through digital and AI
enablement across touchpoints and channels.
Our client base is largely comprised of some of
the world’s finest brands. These brands increasingly
look to partner with service providers who
embrace customer-centricity, diversity and those
who proactively suggest innovative solutions to
transform their customer experience operations.
We do this with the help of more than 40,000
CX experts spread across 46 delivery campuses
in 13 countries, who support over 250 clients
across a range of industries such as Banking and
Financial Services, Insurance, Technology, Telecom,
Healthcare, Travel and Hospitality, eCommerce,
Consumer Goods, Retail, and Energy and Utilities.
Our tech-enabled and human-assisted solutions
build on both the CX requirements of our clients,
our business transformation expertise, and our
willingness to consistently innovate and take full
advantage of digital. We consistently transcend the
regular and develop a unified view of a customer’s
CX ecosystem, providing not just pure data but
governance and insights that have the potential to
transform the customer’s value chain and increase
revenue, brand, and shareholder value.
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FUTURESCOPE

We’ve built a resilient brand that our partners
can depend on; during the pandemic, we quickly
moved 55% of our global staff to work-from-home.
The move was underpinned by our pioneering
“Campus in the Cloud” environment, which enables
teleworking with a highly secure work-fromanywhere model.
Digital and automation are the linchpins of our
global BPM program. Our investment in Startek
Cloud is an indicator that we view our digital services
as a key long-term driver of future revenue growth
and margin expansion.
The benefit to our customers is a series of digital
tools that deliver seamless DCX (Digital Customer
Experience), driving contextual conversations,
enabling faster outcomes, and engaging customers
across multiple channels while reducing the
cost of customer experience. Our efforts include
developing an AI-based Human Assist model,
which offers process orchestration and continuous
intelligence, with an on-demand service that
provides multispeed human and machine workforce
interfaces.
For instance, Startek recently implemented
a semi-RPA construct along with AI-enabled
omnichannel engagement platform to automate
the inventory management for an e-commerce
partner looking to streamline its supply chain by
converting manual processes to avoid delays. The
tool generated emails of pending inventory and
conducted auto follow ups to avoid missed cases
during high-volume periods. This resulted in a surge
in savings by 80%, achieved through the optimization
of inventory management, and reduced the median

turnaround time by approximately 70%.
Helping clients maximize revenue through
automation and better CX in a post-pandemic world
is what we, as service providers, excel at delivering.
We align our efforts with our customer’s shareholder
returns—helping better connect brands with their
philosophy.
Digital and automation are powering our
forward momentum; At Startek, we believe the
foundation for our success is robust. We continue to
expect digital synergies, growth, and investments in
Chatbots & virtual capabilities as we move forward.
This is value accretive and yields strong partnerships
rather than going labor- arbitrage way. In addition,
we believe our investments will help us attract and
retain a high-performing and diverse workforce,
which in turn will help us strengthen existing
partnerships and pursue new clients in high-growth
industries.

BRAND Essence
AI-DRIVEN IT/ENTERPRISE MANAGEMENT SUITE

ABOUT US

Symphony SummitAI is a market-leading AI-driven
IT/Enterprise Service Management suite that
integrates IT Service Management (ITSM), IT Asset
Management (ITAM), AI-powered digital agent
(CINDE) and Service Automation in a single easyto-use suite.
Available as SaaS over the cloud or on-premises,
SummitAI is an enterprise-class solution that
delivers measurable business outcomes through
digital transformation, such as:
• Up to 45% lower total cost of ownership as
compared to the next best alternative
• Up to 30% improvement in employee
satisfaction scores
• Faster time to value (go live in less than 90
days)
Customers have rated SummitAI as a Gartner Peer
Insights Customers’ Choice thrice in a row and
recognized as a ‘CIO CHOICE’ four years in a row.

BRAND USP
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www.symphonysummit.com

Next Generation AI-driven SaaS/Cloud
Architecture that is highly flexible and easily
configurable, reduces TCO and implementation
time.
CINDE, our breakthrough AI-powered digital
agent delivers the best user experience and
enables 50% reduction in service response
time.
Full suite of integrated capabilities for ITSM,
ITAM, AI Powered Digital agent and Service
Automation.
Better TCO and improved CSAT
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FUTURESCOPE

SummitAI is committed to driving digital
transformation with a new generation of AIpowered solutions. SummitAI focuses on three
areas of digital transformation:
1. New digital products and services
2. Improved customer engagement mechanisms
3. New ways of working that employ digital
workflows across the organization

Strengthening AI-enabled capabilities
• CINDE
(Conversational
Interface
and
Decisioning Engine), AI-powered digital agent
• Context-based knowledge provision. The
intelligent automation of high-volume, lowvalue tasks
• Digital agents for automated resolutions
• Staff
augmentation
via
AI-delivered
intelligence
• Designed to transform customer experience by
resolving most incoming issues automatically

BRAND Essence
PEOPLE, PASSION, EXCELLENCE

ABOUT US

Tavant was created with a vision to transform
businesses with digital technologies. The
company enables its customers to reimagine
their businesses, generate growth and maintain a
competitive advantage in a digital-first world.
The Silicon Valley company’s technology
leadership and deep industry expertise enabled it
to move faster, work more efficiently, and create
groundbreaking ideas leveraging cutting-edge
technologies.
Tavant focuses on bringing out the best in
people, supporting their goals, and allowing them
to find deep meaning in their work.
Tavant’s diversity and inclusion efforts are not
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www.tavant.com

just de rigueur. The company believes fostering
innovation through a diverse workforce can
directly impact its ability to innovate at scale.
Tavant builds products and solutions to drive
business strategy leveraging Data, Analytics,
Automation, AI, Cloud, and other next-gen
technologies. The company’s growth mindset
culture begins with valuing learning over
knowing—seeking innovative ideas, embracing
challenges, and growing over time.
A few instances:
• Tavant’s growing customer base that originates
1 out of every 4 home loans in the U.S.
• Tavant’s AI-enabled Aftermarket suite
enables significant savings for Fortune 100
organizations in over 150 countries.
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BRAND USP

Tavant helps its customers innovate at speed and
scale. The company seamlessly connects strategy,
technology, and design to deliver transformative
results while driving user engagement and
adoption.
Tavant’s philosophy of ‘inch wide, mile deep’
has helped the company carve its niche, that
one focus area that yields the best results. The
company’s prowess in technology and innovation,
commitment to next-gen digital technologies,
solutions-oriented ideas, and customer-focused
approach motivate customers to partner with
them.
Tavant embraces open-kitchen methodology
to maintain business transparency. The company
provides a behind-the-scenes and soup-to-nuts
look at how it operates. This enables them to
improve customer engagement and enhance the
quality and speed of decision-making.
For Tavant, speed is both an obsession and a
cultural bias. Tavant’s operating models are fast
and frictionless that foster agility and simplicity.
The company focuses on building trusted longterm relationships with its clients and enables
them to become high-performance businesses by
being responsive, flexible, attentive, and relevant,
and consistently delivering value.

FUTURESCOPE

Tavant’s value proposition is constantly evolving.
Its most exciting future plan is to see its products
and solutions evolving with the market of its
customers.
The company will continue to explore and
adopt emerging technologies and continue to be
an innovation partner for its customers.
As a valuable technology transformation

partner, Tavant will continue to discover its
industry-specific approach to develop innovative
solutions with emerging technologies like Cloud,
AI, Analytics, and Automation and transform
customer experiences.
Tavant will continue to stand for Diversity,
Equity, and Inclusion and keep taking necessary
steps to create more opportunities and build a
more inclusive and diverse future.
The company will continue to offer a diverse
range of learning and development opportunities
as its training philosophy focuses on providing the
right learning, at the right time, in the right way.
The company is after the big picture, elevating
the game for various industries, delighting its
customers, partner, and associates, and setting
examples by pioneering the use of technology.

BRAND Essence
POWERING SUCCESS WITH TRANSFORMATION

ABOUT US

Who We Are
Umbrella’s journey began in 2013 when two
veterans in the technology arena were combined
in the ideology to simplify complex challenges
with cutting edge tech solutions. Gurprit Singh and
Sanjay Agarwal, with their deep expertise in cloud
solutions and digital transformation, optimised the
digital wave in India to build a skilled team that
has become a vigorous driving force in the dynamic
world of cloud solutions within the past 7 years
and made us a 150+ strong company.
What We Do
The Umbrella team, in the past 7 years, has
constantly focused on leveraging digital
transformation to solve customer challenges and
to help clients achieve business goals. We enable
agility, growth, and responsiveness by tapping
the strength of transformation to create business
efficiencies and facilitate steady improvement in
performance. Having worked with a wide variety of
customers across industries, we have built a fourpronged approach that helps our clients establish
a great digital culture and brings a delightful
customer experience:
• Cloud Native Applications
• Cloud Adoption for Agility & Scalability
• Data Engineering for Business and Customer
Insights
• DevOps Automation for Continuous Delivery
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www.umbrellainfocare.com

Brand Values:
• Customercentric
• Passionate
• Transparency
• Dignity & Mutual Respect
• Technology obsessed

BRAND USP

Building best fit cloud solutions that drive business
success through leading edge technology,
expertise, robust frameworks, processes, and
strategy.
Empowering Customer Success:
We have built and nurtured solutions that
are enabling industry leaders to perform more
efficiently, make business decisions with accurate
insights, deliver continuously, and ensure optimal
uptime. Our partnership with AWS and Citrix, and
expertise in these platforms, have helped us keep
our promise of crafting solutions using leading
edge technologies. We have been privileged to
achieve major AWS competencies and win several
distinguished awards in the past two years.
Our strong support, reliable services and
custom fit solutions have marked our leadership
and pivoted us to new heights.
How Our Solutions Work for You:
1. Cloud Adoption: Offering deep value through
AWS cloud for higher growth, cost efficiencies
and scaling
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2. Cloud Security: Enabling security by design
approach to ensure best practices through
automation and data protection
3. DevOps Automation: Helping companies
achieve continuous delivery for entry into new
markets and productivity
4. App Modernisation: Creating disruptive
applications for the cloud to help gain agility,
redundancy and innovation
5. Cloud Managed Services: Solving major
challenges of productivity with disaster
recovery, compliance and data integrity

FUTURESCOPE

Umbrella has been making our mark across
various industries, such as, finance, gaming,
entertainment, human resources, global tech,
airline, eCommerce and eLearning to name some.
As a frontrunner in the cloud technology landscape,
we seek to scale faster and widen our services,
support and innovative tech solutions to power
digital transformation across new industry sectors.
We are keen on enabling our current customers to
achieve further growth and success as well.
As we set a deep footprint in the tech world
with our customer focus and pro-active support,
we foresee ourselves expanding as a team, while
augmenting our skills and knowledge so that we
continually build capabilities and expertise to help
our customers stay ahead of the competition.
We look forward to walking with you through
your cloud transformation journey, with the vision
of helping you reinvent yourself on the cloud.

BRAND Essence
VELOCIS - YOUR DIGITAL TRANSFORMATION PARTNER

ABOUT US

Velocis an IT Solutions and Services provider,
partners with its customers to accelerate their
Digital Transformation Journey in this Software
Defined, Multi-Platform, Multi Cloud Era with
future-ready technologies. Our 1100+ people serve
more than 700 customers PAN India, from Noida
(HQ), New Delhi, Gurgaon, Ahmedabad, Bengaluru,
Pune, Mumbai, Chennai; and through our vast
network of 130+ service locations.
Guiding Principle
Since the day we commenced our operations in
2007, our guiding principle has been to enable our
customers to leverage technology for competitive
advantage. Our brand’s mantra has been “Happy
Employees, Happy Customers”; and we are known
to have long & deep engaging partnerships with our
people and customers.
We nurture an environment, where our core
values “Passion, Collaboration, Commitment,
Partnering for Growth and Human Touch” are
fostered. We strive towards delivering outcomebased solutions for our customers to help them
achieve their business goals.
During the past few years we have realized that
innovation is imperative in today’s world. To play a
substantial role in shaping the emerging future for
our customers, we are focusing on people-led and
technology-supported innovation.
In recognition of our actions, we have been
recognized by Cisco as their leading ‘Transformation
/ Innovation Partner’ in Asia Pacific, Japan & Greater
China (APJC) for the past three consecutive years.
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www.velocis.in

BRAND USP

Thought Leader
Velocis has transformed itself as an industry thought
leader in the mid-market segment. We have made
it our mandate to make a difference, consistently, at
all stages of our engagement with our customers.
As the world of technology is changing, we are
also continually evolving our strengths by moving
along the technology curve, developing expertise
of our people; and working closely with leading
technology partners like Cisco, Microsoft, IBM, AWS
to help our clients leverage best of technology in
all areas.
Customer Success
In one of our major initiative, the Customer
Experience team at Velocis provides adaptive and
transformative support throughout the solution
lifecycle with analytics-driven expert guidance to
help our customers achieve key outcomes.
We are aligned with our customers’ need to
experience technology and, hence invested in
setting up our Center of Excellence (CoE) where
our customers get an immersive experience of live
demonstrations on various technologies. Our newly
launched Engineering Services is also helping our
customers navigate their digital journey.
People First
We believe that people are our biggest asset and it
is in our culture to make people-oriented choices.
During this pandemic, our leadership decided
on a zero layoff policy. Our teams took several
initiatives to keep people connected and training
on technical/soft skills was undertaken across the
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organisation. During this time, we’ve seen our
people going beyond the norm to ensure business
resiliency and demonstrating that Velocis truly
works as ONE team.

FUTURESCOPE

Making IT happen
IT has come a long way from being a support
function to a core business driver today. And we
will support our customers in their transformation
endeavours by providing innovative solutions,
efficient skillsets, great experiences – to accelerate
their digital transformation journeys.
As customer needs are evolving and they move
in an accelerated manner towards digital, we are
preparing Velocis for the future by making the right
investments in technology, people, processes and
being ready to deliver great customer experiences.
To increase the innovative value of our
solutions, we will accelerate the investments in our
people, their skills and expertise. Our goal is to chart
a future roadmap for the next three years, keeping
in mind the evolving technologies and how best our
people can support the changing IT landscape.
We wish to be a digital transformation partner
for our customers so that they become future
ready. And for that, Velocis continuously being
future ready is the key.

BRAND Essence
RE ALIZE WHAT’S POSSIBLE

ABOUT US

VMware works with customers, partners and
governments across the world to enable access to
any application on any cloud, anywhere. It helps
facilitate a digital-first infrastructure with a secure,
pragmatic approach to application modernization
that spans data center, cloud, mobility, and security
infrastructure.
Over the last year, as remote working and
distributed workforces became the new normal,
we helped our customers accelerate their workfrom-anywhere journey and their application and
cloud monetization initiatives. Our remote working
solution portfolio spans hybrid and multi-clouds
that supported virtual desktop infrastructure (VDI),
disaster recovery-as-a-service (DRaaS), security
and management for Windows anywhere, and
intrinsically secure, zero trust access as a service.

BRAND USP

VMware is seen as a partner of choice when it
comes to a remote workforce. And customers
continue to choose VMware to accelerate the
digital foundation to power their apps, clouds,
security, and user experiences. Global customers
continue to align and partner with us, and the
nature of our strategic relationships with our
customers continues to grow. VMware’s SaaS and
subscription sales have generated better-thanexpected growth in FY22. We intend to invest in our
future growth and building our subscription and
SaaS business. We remain committed to delivering
technologies and solutions that shift mindsets,
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enable agile processes and embrace cloud-native
technologies, making more organizations futureready.

FUTURESCOPE

We are taking a new approach to building a better
future. This approach is different because it
integrates our goals into our business and aligns
with our core business strategy. Our 2030 agenda
is integrated into the business and is focused
on three business outcomes: trust, equity, and
sustainability.

BRAND Essence
HELPING DATA THRIVE

ABOUT US

Western Digital creates environments for data to
thrive. As a data infrastructure leader, the company
is driving innovations needed to help customers
capture, preserve, access, and transform an everincreasing diversity of data. Everywhere data lives,
from advanced data centers to mobile sensors to
personal devices, Western Digital’s industry-leading
solutions deliver the possibilities of data.
Western Digital has long been at the forefront
of game-changing innovations. From the invention
of the first hard drive to recent advancements in 3D
NAND, its innovation journey continues to inspire

those who dare to think big about the possibilities
of data.
As a global leader in data storage technology,
Western Digital offers the most comprehensive
storage solutions to meet the diverse data
management needs of different customer segments.
We have world-class product brands that offer
tailor-made data storage solutions for this diverse
set of customers.
Our brands cut across consumer, professional,
and enterprise segments. Our data-centric
solutions are comprised of the Western Digital®,
G-Technology™, SanDisk®, and WD® brands that
include WD_Black™- specially curated for gamers,
WD Purple™-for smart video, and Western Digital
Ultrastar® for data centers.

BRAND USP

Western Digital is a global leader in data storage
technology and continually strives to offer the best
in class solutions for customers across different
segments. Our SanDisk®, WD®, and G-Technology™
brands help consumers and professionals manage
their personal data, while our Western Digital brand
helps enterprises and data centers manage their
diverse range of data.
• SanDisk® is the most popular consumer flash
storage brand in India. Every day, millions of
people count on the performance, quality,
and reliability of SanDisk products. Whenever
and wherever inspiration strikes, SanDisk is
there to help you shoot, store, and share every
experience.
• WD® is a leading portable data storage brand
that empowers you to create, experience, and
preserve your digital content across a range of
devices. WD enables you to control and smartly
save what matters to you most in one secure
place
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G-Technology engineers lead-edge, with
professional-grade storage solutions that
empower studios, professional photographers,
videographers, and editors to thrive in a highpressure, creative environment
WD_BLACK™ is curated for next-gen gamers
and offers top-tier performance for gaming to
stay ahead of the game.
WD Purple™ is fine-tuned and specifically
designed for the surveillance and smart video
industry; WD Purple delivers a combination of
ultra-endurance, high performance in a wide
capacity range.
Western Digital Ultrastar® presents a range of
products under this brand offering the capacity
to conquer the data explosion and extreme
performance & ultra-low latency to the top tier
of enterprise storage.

FUTURESCOPE

With our changing digital habits, growing
digitalization, and increasing digital transformation,
data is becoming critical. As a trusted keeper of
customers’ data, it is extremely important for
Western Digital to constantly innovate and provide
the best storage solutions to capture, preserve,
access, and transform their valuable data. We are
invested in cutting-edge R&D to offer the latest
technology.
For example, NVMe technology is redefining
data storage, both, in consumer and commercial
space. We have integrated NVMe technology
in our consumer, professional, and enterprise
segment to offer top-notch performance and ultralow latencies. Our SanDisk Extreme and SanDisk
Extreme Pro portable SSDs are powered with NVMe
technology and offer up to 2000MBPs of speeds.
NVMe loaded WD_BLACK internal drives reach
irrational 7000MB/s read speed and WD BLUE offers
just the performance boost you need to upgrade
your PCs. Performance NVMe Ultrastar SSDs deliver
extreme performance and ultra-low latency to the
top tier of enterprise storage.
We are also constantly innovating to provide
higher capacity without increasing the footprint.
For example, we offer up to 20TB drivers for the
enterprise segment and 1TB microSD cards and
SanDisk Dual Drive. We also offer high-capacity
portable HDDs and SSDs for consumers in 5TB and
4TB respectively.
Another focus area is software-defined storage
(SDS) to redefine data management in data centers;
we provide the best building blocks for SDS.
We will continue to introduce innovative
products for consumers, professionals, and
enterprises, featuring latest technology, to deliver
high performance, and high capacity in sleek
portable designs.

BRAND Essence
YOUR DIGITAL TRANSFORMATION EXPERT

ABOUT US

Wysetek Systems Technologists Pvt Ltd is a 31 plus
year old enterprise systems integrator and solution
provider with a pan India presence. With our rich
experience in providing Integrated Technology
Solutions, we are mainly focused around Cloud,
Cyber Security, Virtualization, Hyper Convergence,
Data
Protection,
Mobility
Management
and Application Modernization to the large
corporations & SME across India. We are an ISO
9001:2015 Certified company whose prime focus
is customer delight. Our team comprises of highly
experienced & skilled technical professionals who
leverage deep industry expertise, OEM & industry
certifications to craft integrated business solutions
& have completed numerous projects. We have
an Award winning PAN India Services & Support
Network backed by a 24 X 7 NOC .
We partner with the Global technology leaders
to deliver a set of complementary skills to our
clients in a seamless manner so that they can earn
the best possible return on investment. Quality is at
the heart of our business plans and our customers
are partners in progress. Wysetek strives to stay on
top of the technology curve by providing customer
delight in the Digital era.
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BRAND USP

Wysetek has a unique ability to grasp the
complexities of tactical business issues and then
craft a totally customised solution that puts the IT
organization in step with strategic corporate goals.
We have Business Outcome based approach .
We have the stability of 3-decade old company
& agility, speed & customer orientation of a startup. Our solutions are designed to simplify our
customer’s IT environment whenever possible
and also identify cost-saving opportunities. The
key strengths of Wysetek are excellent Industry
recognition, reputation as an outstanding Service
Provider and has in-depth technology skill sets.
The fact that many of the Global Tech giants have
appointed us as the Professional Services Delivery
Partners is a testimony to this .
We relentlessly move forward to ensure
customer satisfaction and great service support.
We weave excellence with technology and fabricate

services which are carefully engineered to counter
the substantially increasing challenges that are
detected in the ever-modernizing IT industry.

FUTURESCOPE

We want to be a trusted partner for CIOs and LOBs
in their digital transformation journey as they look
on proficient SI company to help them choose from
wide area of new tech like Hybrid & Multicloud
Stacks, ,Application Modernization, Security as a
Service, SOAR, Zero Trust Networks .
Rather than just randomly throwing up the
buzzwords AI & ML etc. We believe in using these
technology pillars judiciously in these various
Tech domains to actually deliver value for our
customers.
We are starting to blaze new trails for the future
in the above mentioned technologies as well.

BRAND Essence
CAPTURE YOUR PERFORMANCE EDGE WITH ZEBRA

ABOUT US

ZEBRA SHOWS YOU WHAT IMPORTANT, WHAT
CRITICAL AND WHAT NEXT
You may not always see Zebra, but Zebra
solutions can be found working behind the scenes
in many industries around the world. Ensuring
every asset and worker on the edge is visible.
Connecting them to the data they need. Guiding
them with clear and accurate insights for the best
next action. And optimising workflows, operations,
and decisions in real time for efficient, impactful
results.
We empower the front line of business in
retail/ecommerce, manufacturing, transportation
and logistics, healthcare, public sector and other
industries to achieve a performance edge.
With more than 10,000 partners across 100
countries, we provide better visibility through
industry-tailored, end-to-end solutions that
intelligently connect people, assets and data
to help our customers make business-critical
decisions.
Across the globe, where businesses and people
find their edge, Zebra is there.

Year Founded: 1969
Channel Partners: 10,000+
Employees: ∼8,200
Patents: 4,400+
Global Offices 100+ in 45 countries
Zebra Portfolio: Barcode Printing, Mobile
Computing, Data Capture, Locationing, Data
Platforms, Software, Services, Supplies

BRAND USP

Zebra builds technologies that enable businesses
to improve their performance by connecting
assets, data and people – we’re a leader at the
cutting edge of enterprise. In everyday life, you
have probably seen our devices, like our scanners
at the shop checkouts, our mobile computers
confirming a package delivery or printing a patient
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as they evaluate how to best optimize operations
and accelerate growth. While the pandemic has
strained operations across various industries
and will continue to do so this year, it has also
been a catalyst to accelerate key technology
developments that can help companies succeed in
2021 and beyond.
The ability to integrate new technology
solutions to maintain operations and profitability,
as well as optimize workflows to support continual
peak demand and supply chain disruption is
and will continue to be key. The pandemic has
accelerated secular trends that were already
under way, including e-commerce, automation
and supply chain optimization. Some examples
of use-cases include “buy online pick-up in-store”
(BOPIS), ship from store and micro-fulfillment. Our
ability to address these opportunities has been
enabled by advancements in technology including
the Internet of Things (IoT), cloud computing and
dynamic intelligent planning.
So, it’s important that companies introduce
the right technology to ensure continued success
in 2021.

wristband at a hospital.
We increasingly offer solutions that help
businesses solve more complex problems, using
data and analytics to make better decisions.
*For example, think about the alerts you get for
packages delivered from ordering online. Zebra’s
mobile computers allow last mile delivery workers
to give status updates, record proof of delivery
and send it in real time, so you know where your
packages are.
From rugged, easy-to-use devices to solutions,
Zebra gives those on the front line of business a
performance edge.

FUTURESCOPE

As enterprises look ahead to 2021, they are dealing
with an unforeseen set of circumstances in 2021

BRAND Essence
IMPOSSIBLE MADE POSSIBLE FOR MASSES

ABOUT US

Zebronics started in 1997 with the mission to
bridge the gap between technology and people by
providing products that bring innovative technology
to the masses. What started as a brand solely for
IT peripherals soon grew into a multi-faceted brand
with sound systems, mobile/lifestyle accessories,
surveillance, and adding more categories as we
go. We have a Pan India presence with multiple
office and service centers across India and have a
dedicated team of over 1,200 employees.
Apart from having a strong belief in the ideology
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of ‘Always Ahead’ it was also understanding the
requirements of the Indian market, consumers,
and decades worth of trust that helped us evolve
into a mass brand. As our range keeps expanding
we’ve also introduced products for the niche
segment with our premium products range. From
introducing fitness bands that brave the new normal
to soundbars that take the home entertainment
experience to a new level with advanced Dolby
sound; we’ve been revolutionising technology and
making it affordable. We’re constantly evolving and
changing with the times and the requirements of
the Indian market.
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BRAND USP

It takes years of planning and understanding that
goes into launching a product in the Indian market.
We have more than a decade worth of trust from
our consumers including an extensive range that
strives to put technology in all Indian households.
At Zebronics there is constant innovation to
add new products and categories to give access to
new technology at an affordable price point. We’re
always expanding and upgrading our products
according to the need of the time. Having such a
vast range of products backed by excellence, strict
quality controls, and a reliable product at the hands
of our consumer has been our goal. The vast range
we offer including multiple options gives us an edge
over our competitors.
The decades of trust that consumers have on
the brand, an extensive range of products in every
category, multiple options to choose from, Pan India
availability backed by numerous service centers all
over India is what consumers love about our brand.

FUTURESCOPE

Zebronics is constantly working towards making
technology possible for the masses. Apart from an
extensive range of products venturing into different
product categories that include offering top of the
line products that cater to all age groups is what
we’re looking for.
To make our brand presence felt in every
nook and corner of the nation by launching more
exclusive stores that help add a value-based
experience for our customers and increase our retail
brand presence whether offline or online.
While we have continuously worked on
manufacturing in India and have a range of products
that are ‘Made in India’. We’re hoping to make
bigger strides in the future offering multiple range
of ‘Made in India’ products in different categories.
Going forward we want the brand presence felt
in every Indian household, in every part of life, as we
say ‘Zebronics for Life’.

BRAND Essence
SECURING THE BUSINESS WORLD

ABOUT US

Zscaler (NASDAQ: ZS) accelerates digital
transformation so that customers can be more
agile, efficient, resilient, and secure. The Zscaler
Zero Trust Exchange is the company’s cloud-native
platform that protects thousands of customers from
cyberattacks and data loss by securely connecting
users, devices, and applications in any location.
Distributed across more than 150 data centers
globally, Zscaler’s SASE-based Zero Trust Exchange
is the world’s largest inline cloud security platform.
It powers all four categories of Zscaler services,
including Zscaler Internet Access, which secures
connections to the internet and SaaS applications
and protects against cyberthreats; Zscaler Private
Access, which provides zero trust access to
internal applications in the cloud and data center
without a VPN; Zscaler Cloud Protection, which
secures workloads using microsegmentation and
by identifying cloud misconfigurations; and Zscaler
Digital Experience, which provides visibility into the
complete path between user and app to pinpoint
performance issues. Zscaler has been a Leader
in the Gartner Magic Quadrant for Secure Web
Gateways every year since 2011 and was 2020’s
only Leader.
With more than 10 years of experience
developing, operating, and scaling the cloud,
Zscaler serves thousands of enterprise customers
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around the world, including 450 of the Forbes
Global 2000 organizations.

BRAND USP

Zscaler’s Indian-born founder, Jay Chaudhry, is an
accomplished entrepreneur, having founded a
series of successful companies, including Zscaler,
now a public company as of March 16, 2018. With
Zscaler, Jay introduced visionary innovations to
the market that address the demand for securely
enabling emerging technology trends, such as the
Zscaler global security cloud for distributed and
mobile enterprises. Jay’s considerable work in the
security technology sector has made him a trusted
advisor for many enterprise CIOs and CISOs. Zscaler
are on a mission to make the internet your new
secure corporate network. By moving applications
and infrastructure to the cloud and untethering
employees from their desks, you can realize
tremendous advantages in productivity, agility, and
cost containment. With our 100% cloud built secure
platform, Zscaler can help you make the move to
the cloud, securely. Securing the Business World
Zscaler is responsible for securing more than
400 of the Forbes Global 2000 companies. These
organizations and others running some of the
world’s most complex networks quickly realize
the benefits of Zscaler cloud-delivered security as
a service. Siemens, for example, uses Zscaler to
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secure all the traffic of its 350,000 users in more
than 180 countries. In the UK, National Health
Services secures more than a million users through
the Zscaler cloud.

FUTURESCOPE

Zscaler with a mission to make the cloud a safe
place to do business and a more enjoyable
experience for enterprise users. Zscaler’s purposebuilt security platform puts a company’s defenses
and controls where the connections occur—the
internet—so that every connection is fast and
secure, no matter how or where users connect or
where their applications and workloads reside.
Zscaler saw unprecedented growth last year,
replacing legacy networking platforms with its
scalable cloud-based alternative at breakneck
speed.
Today, the company serves more than a quarter
of the Fortune 2000, with more than 150 data
centers around the world, more than 20 million
licensed seats, and 150 billion transactions per day.
Gartner named Zscaler as the only leader in
the magic quadrant for secure web gateways – the
tenth year in a row it’s been in the leader quadrant.
Zscaler is one of the preeminent examples of
the emerging SASE sector. SASE, stands for Secure
Access Service Edge. It combines software-defined

wide-area networking (SD-WAN) with access
control and security, all bundled as a cloud service.
In effect, it offers a secure private internet that
interconnects a company’s users, data centers,
cloud infrastructure, and SaaS and other third-party
services.

Glossary

1CloudHub
ABM KNOWLEDGEWARE
Array Networks
Atos|Syntel
Capgemini Systems
Cloud4C
Course5 Intelligence
DAFFODIL SOFTWARE
Dell Technologies
ESDS Software
Engagely
Excellon
Fulcrum Digital
GAVS Technologies
IDBI Intech
MediaTec
Mindgate Solutions
Mphasis
NTT
Publicis Sapient
Qlik
Qtek Systems
Qualys Inc
Seshaasai
Snowflake
SISL Infotech
Startek
Summit IT Solutions
Tavant
Umbrella Infocare
Velocis
VMWare
Western Digital
Wysetek Systems
Zebra Technologies
Zebronics
Zscaler
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Disclaimer
The Economic Times Best Tech Brands is the result of cumulative inputs taken from a sampling
of brands and does not purport or claim to be a comprehensive study on the subject of
entrepreneurship and leadership. This book is not to be taken as a ranking of brands in the
Indian context.
The information contained in this book is for general information purposes only. The information
is provided by individuals and while we endeavour to keep the information up to date and
correct, we make no representations or warranties of any kind, express or implied, about the
completeness, accuracy, reliability, suitability or availability with respect to the book. Any
reliance placed on such information is therefore strictly at your own risk.
Except as specifically stated in this book, neither the author or publisher, nor any contributors,
or other representatives will be liable for damages arising out of or in connection with the use
of this book. This is a comprehensive limitation of liability that applies to all damages of any
kind, including (without limitation) compensatory; direct, indirect or consequential damages;
loss of data, income or profit; loss of or damage to property and claims of third parties.
Although every effort has been made to ensure that the information in this book was correct
at the time of going to press, the author and publisher do not assume and hereby disclaim any
liability to any party for any loss, damage, or disruption caused by errors or omissions, whether
such errors or omissions result from negligence, accident, or any other cause.

